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Abstract

This study aims to determine the influence of lifestyle and service quality on customer
satisfaction to encourage repurchase interest among Fitness Zone Malang customers. The
research approach used is quantitative, with a sample of 150 respondents, who arecustomers
of Fitness Zone Malang that have made at least one purchase or have joined as members. The
data analysis was conducted using SmartPLS (Partial Least Square) version 4.0 software. The
results of the study indicate that: a) service quality has a negative and significant effect on
repurchase interest, b) lifestyle has a negative and significant effect on repurchase interest, c)
service quality has a positive and significant effect on customer satisfaction, d) lifestyle has a
positive and significant effect on customer satisfaction, e) customer satisfaction has apositive
and significant effect on repurchase interest, f) lifestyle has a positive and significant effect
on repurchase interest through customer satisfaction, g) service quality has a positive and
significant effect on repeat purchase intention through customer satisfaction.
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Abstrak

Penelitian ini bertujuan untuk mengetahui pengaruh dari lifestyle dan kualitas pelayanan
terhadap kepuasan pelanggan, guna untuk mendorong minat beli ulang pada pelanggan
Fitness Zone Malang. Pendekatan penelitian ini menggunakan kuantitatif dengan sampel 150
responden, yaitu pelanggan Fitness Zone Malang yang pernah membeli atau bergabungpada
member Fitness Zone Malang dengan minimal satu kali pembelian. Analisis data yang
digunakan yaitu software SmartPLS (Partial Least Square) versi 4.0. Dari hasil penelitian
menunjukan bahwa a) kualitas layanan berpengaruh negatif dan signifikan terhadap minat
beli ulang, b) lifestyle memiliki pengaruh negatif dan signifikan terhadap minat beli ulang, c)
kualitas layanan memiliki pengaruh yang positif dan signifikan terhadap kepuasan
pelanggan, d) lifestyle memiliki pengaruh yang positif dan signifikan terhadap kepuasan
pelanggan, e) kepuasan pelanggan berpengaruh positif dan signifikan terhadap minat beli
ulang, f) lifestyle memiliki pengaruh positif dan signifikan terhadap minat beli ulangmelalui
kepuasan pelanggan, g) kualitas layanan memiliki pengaruh positif dan signifikan terhadap
minat beli ulang melalui kepuasan pelanggan

Kata kunci: lifestyle, kualitas pelayanan, kepuasan pelanggan, minat beli ulang
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