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ABSTRAK  

Penelitian ini bertujuan untuk mengetahui bagaimana kepuasan kerja, job demand, 

dan job crafting, pengaruh job demand terhadap kepuasan kerja, pengaruh job 

demand terhadap job crafting, pengaruh job crafting terhadap kepuasan kerja, dan 

pengaruh job demand terhadap kepuasan kerja melalui job crafting. Penelitian ini 

dilakukan pada karyawan Lafayette Coffee & Eatery berjumlah 56 orang 

responden. Teknik sampling pada penelitian ini menggunakan teknik pengambilan 

sempel Propotional Random Sampling. Metode analisis data menggunakan analisis 

jalur (path analysis) dengan menggunakan software SPSS 27. Hasil Penelitian ini 

menunjukkan bahwa variabel job demand memiliki kategori cukup, kepuasan kerja 

dengan kategori puas, dan job crafting dengan kategori sangat baik. Hasil penelitian  

ini menunjukkan bahwa Job demand berpengaruh signifikan terhadap Kepuasan 

Kerja, Job demand berpengaruh signifikan terhadap Job Crafting, Job Crafting 

berpengaruh signifikan terhadap Kepuasan Kerja, dan Job Crafting dapat 

memediasi pengaruh Job demand terhadap Kepuasan Kerja. 
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ABSTRACT 

This study aims to determine how job satisfaction, job demand, and job crafting, 

the effect of job demand on job satisfaction, the effect of job demand on job crafting, 

the effect of job crafting on job satisfaction, and the effect of job demand on job 

satisfaction through job crafting. This research was conducted on employees of 

Lafayette Coffee & Eatery totalling 56 respondents. The sampling technique in this 

study used Propotional Random Sampling technique. The data analysis method 

uses path analysis using SPSS 27 software. The results of this study indicate that 

the job demand variable has a sufficient category, job satisfaction with a satisfied 

category, and job crafting with a very good category. The results of this study 

indicate that Job demand has a significant effect on Job Satisfaction, Job demand 

has a significant effect on Job Crafting, Job Crafting has a significant effect on Job 

Satisfaction, and Job Crafting can mediate the effect of Job demand on Job 

Satisfaction. 
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