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Abstrak

Tujuan penelitian ini adalah mengetahui pengaruh promosi terhadap keputusan pembelian,
pengaruh kualitas produk terhadap keputusan pembelian dan pengaruh kualitas pelayanan
terhadap keputusan pembelian. Jenis penelitian yang digunakan pada penelitian ini adalah
explanatory research. Populasi yang digunakan dalam penelitian ini adalah konsumen yang
sedang membeli di Café Tanean Kabupaten Sumenep, teknik sampling yang digunakan
adalah accidental sampling jumlah sampel sebanyak 100 responden. Teknik analisis data
dalam penelitian ini mengunakan analisi regresi linear berganda. Berdasarkan hasil
penelitian 'dan pembahasan dapat diketahui bahwa promosi berpengaruh. terhadap
keputusan pembelian, artinya dengan semakin baiknya promosi maka keputusan pembelian
akan mengalami peningatan. Kualitas produk berpengaruh terhadap keputusan pembelian,
artinya dengan semakin baiknya kualitas produk maka keputusan pembelian akan
mengalami peningkatan. Kualitas layanan berpengaruh terhadap keputusan pembelian,
artinya semakin baiknya kualitas layanan maka keputusan pembelian di Cafe Tanean
Kabupaten Sumenep akan mengalami peningkatan.

Kata Kunci: Promosi, Kualitas Produk, Kualitas Layanan dan Keputusan Pembelian



THE INFLUENCE OF PROMOTIONS, PRODUCT QUALITY, AND
SERVICE QUALITY ON PURCHASING DECISIONS AT CAFE
TANEAN, SUMENEP DISTRICT

Agshol Rian Aditya Harefa, Rahmad Wijaya, Novi Puji Lestari
Management Study Program, Faculty of Economics and Business
Muhammadiyah University of Malang
Email: agshol.aditya@gmail.com

Abstract

The aim of this research is to determine the influence of promotions on purchasing
decisions, the influence of product quality on purchasing decisions and the influence of
service quality on purchasing decisions. The type of research used in this research is
explanatory research. The population used in this research were consumers who were
buying at Café Tanean, Sumenep Regency. The sampling technique used was accidental
sampling, with a sample size of 100 respondents. The data analysis technique in this
research uses multiple linear regression analysis. Based on the results of the research and
discussion, it can be seen that promotions influence purchasing decisions, meaning that
the better the promotion, the more purchasing decisions will be recalled. Product quality
influences purchasing decisions, meaning that as product quality improves, purchasing
decisions will increase. Service quality influences purchasing decisions, meaning that the
better the service quality, the purchasing decisions at Cafe Tanean, Sumenep Regency will
increase.

Keywords: Promotion, Product Quality, Service Quality and-Purchasing Decisions
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