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ABSTRACT

This study aims to analyze the influence of Brand Ambassador, Brand Image, and
Word of Mouth on purchasing decisions of ZAP products in Malang City. The
research method used is quantitative, with data collection through questionnaires
distributed to ZAP product consumers. The obtained data were analyzed using
multiple linear regression to observe the effect of each independent variable on
the dependent variable. The results of the study indicate that Brand Ambassador
and Brand Image do not have a significant effect on purchasing decisions,
whereas Word of Mouth has a significant influence on purchasing decisions.

Keywords: Brand Ambassador, Brand Image, Word of Mouth, Purchasing
Decision
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Brand Ambassador, Brand
Image, dan Word of Mouth terhadap keputusan pembelian produk ZAP di Kota
Malang. Metode penelitian yang digunakan adalah metode kuantitatif dengan
pengumpulan data melalui kuesioner yang disebarkan kepada konsumen produk
ZAP. Data yang diperoleh dianalisis menggunakan regresi linear berganda untuk
melihat pengaruh masing-masing variabel independen terhadap variabel
dependen. Hasil penelitian menunjukkan bahwa Brand Ambassador dan Brand
Image tidak memiliki pengaruh signifikan terhadap keputusan pembelian.
Sedangkan Word of Mouth memiliki pengaruh signifikan terhadap keputusan

pembelian.

Kata Kunci: Brand Ambassador, Brand Image, Word of Mouth, Keputusan

Pembelian
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