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THE EFFECT OF YOUTUBE ADVERTISING ON HANDPHONE
PURCHASING DECISIONS
(Study On Management Students Of University Of Muhammadiyah Malang)
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University of Muhammadiyah Malang, Indonesia
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ABSTRACT

This research examines the influence of YouTube advertising on cellphone
purchasing decisions with-YouTube advertising indicators in the form of empathy,
persuasiveness, impact and communication among FEB UMM Management
students. The research population was all FEB UMM Management students by
taking the smallest sample, namely 100 respondents. The data collection technique
uses the accidental sampling method, namely - giving questionnaires to the
management students found. The analysis tool uses multiple regression with SPSS
21. The research results show that all indicators, namely empathy, persuasion,
impact and communication, both partially and collectively (together) influence the
decision to purchase a cellphone. However, empathy has a negative influence
among the other 4 indicators, meaning that the more the company empathizes, the
lower the purchasing decision. The dominant indicator that influences purchasing
decisions is communication, meaning that the better the communication in YouTube
advertising, the more consumer purchasing decisions will increase.

Key words: empathy, persuasive, impact, communication, purcashing decision
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ABSTRAK

Penelitian ini_mengkaji pengaruh iklan youtube terhadap keputusan pembelian
handphone dengan indikator iklan youtube berupa empathy, persuasive, impact dan
communication pada mahasiswa Manajemen FEB UMM. Populasi penelitian
adalah seluruh mahasiswa Manajemen FEB UMM dengan mengambil sampel
terkecil yaitu 100 responden. Teknik pengumpulan data dengan menggunakan
metode accidental sampling yaitu memberikan kuesioner pada mahasiswa
manajemen yang ditemua. Alat analisis menggunakan multiple regression dengan
SPSS 21. Hasil penelitian menunjukkan bahwa semua indikator yaitu emapathy,
persuasi, impact dan communication baik secara parsial maupun secara kolektif
(bersama-sama) berpengaruh terhadap keputusan pembelian handphone. Namun
demikian emapti memiliki pengaruh negative dianatar 4 indiktor lainnya artinya
bahwa semakin perusahaan berempati, semakin menurun keputusan pembelian.
Indikator yang dominan berpengaruh terhadap keputusan pembelian adalah
communication artinya semakin baik komunikasi dalam iklan youtube akan
semakin meningkat keputusan pembelian konsumen.

Kata kunci: empati, persuasi, dampak, komunikasi, keputusan pembelian
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