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ABSTRAK

Penelitian ini bertujuan untuk mengetahui bagaimana Pengaruh E-Service
Quality dan Sales Promotion terhadap Keputusan Pembelian. Jenis pada
penelitian ini adalah penelitian kuantitatif dengan pengujian hipotesis dengan
populasi yang digunakan adalah konsumen dari marketplace tokopedia di Kota
Malang yang telah melakukan keputusan pembelian adapum jumlah sempel yang
ditetapkan dalam penelitian ini sebanyak 120 responden. Teknik analisis data
menggunakan analisis regresi linier berganda. Berdasarkan hasil penelitian dan
analisis yang dilakukan dapat disimpulkan bahwa E-Service Quality berpengaruh
positif dan signifikan terhadap keputusan pembelian, Sales Promotion
berpengaruh positif dan signifikan terhadap keputusan pembelian, dan E-Service
Quality merupakan variabel berpengaruh paling dominan terhadap keputusan
pembelian.

Kata kunci: E-Service Quality, Sales Promotion, Keputusan Pembelian.
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THE INFLUENCE OF E-SERVICE QUALITY AND SALES PROMOTION
ON PURCHASING DECISIONS IN TOKOPEDIA MARKETPLACE
(Study of Tokopedia marketplace consumers in Malang City)

Thareq Bramasta Rizky Ivan B, Ratih Juliati, Erna Retna Rahadjeng
Management Study Program, Faculty of Economics and Business
Muhammadiyah University of Malang
JI. Raya Tlogomas No0.246, Malang, Jawa Timur
Email: tharegbramasta@gmail.com

ABSTRACT

This study aims to determine how the effect of E-Service Quality and sales
promotion on purchasing decisions. The type of this research is quantitative
research by testing hypotheses with the population used are consumers of
marketplace tokopedia in Malang City who have made purchasing decisions and
the number of samples specified in this study is 120 respondents. The data
analysis technique used multiple linear regression analysis. Based on the results
of research and analysis conducted, it can be concluded that E-Service Quality
has a positive and significant effect on purchasing decisions, sales promotions
have a positive and significant effect on purchasing decisions, and E-Service
Quality is the most dominant variable influencing purchasing decisions.

Keywords: E-Service Quality, Sales Promotion, Purchase Decision.
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