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ABSTRAK

Penelitian ini bertujuan untuk menganalisis dan menjelaskan pengaruh beauty lifestyle,
flash sale terhadap perilaku pembelian pada pengguna skincare Skintific. Jenis penelitian
yang digunakan adalah explanatory research dengan pendekatan kuantitatif menggunakan
teknik purposive sampling. Pengumpulan data menggunakan penyebaran kuesioner.
Metode analisis data yang digunakan yaitu rentang skala dan analisis regresi moderasi
(MRA) dengan software SPSS for windows ver 27.0. Hasil penelitian ini menunjukkan
bahwa beauty lifestyle dan flash sale berpengaruh positif dan signifikan terhadap perilaku
pembelian, flash sale tidak memperkuat hubungan antara beauty lifestyle terhadap perilaku
pembelian.

Kata Kunci: Beauty lifestyle, Perilaku Pembelian, Flash sale.
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THE INFLUENCE OF BEAUTY LIFESTYLE ON PURCHASING BEHAVIOR
WITH FLASH SALES AS MODERATION

(Study on Skintific Skincare Users)

Novia Tri Ramadhani
Management Study Program, Faculty of Economics and Business
University of Muhammadiyah Malang

E-mail: noviatriramadhani06(@gmail.com

ABSTRACT

The study aims to analyze and explain the effect of beauty lifestyle, flash sales on
purchasing behavior in Skintific skincare users. The type of research used is explanatory
research with a quantitative approach using purposive sampling technique. Data
collection using questionnaire distribution. The data analysis method used is the sacel
range and moderation regression analysis (MRA) with SPSS for windows ver 27.0
software. The results of the research show that beauty lifestyle and flash sales have a
positive and significant effect on purchasing behavior, flash sales do not strengthen the
relationship between beauty lifestyle and purchasing behavior.

Keywords: Beauty lifestyle, Purchase behavior, Flash sale.
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