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Abstract

This research aims to determine the influence of service quality and store
atmosphere _on customer satisfaction through purchasing decisions at Café
Retrorika, Batu City. This type of research is explanatory research using survey
methods. The sample in this study consisted of 100 respondents. Data collection
techniques use questionnaires. This research uses path analysis. From the results
of the analysis, it can be seen that service gquality has a significant positive effect
on purchasing decisions, store atmosphere has a significant positive effect on
customer satisfaction, customer satisfaction has a significant positive effect on
purchasing decisions, purchasing decisions are able to mediate the-influence
between service quality and customer satisfaction, and purchasing decisions are
able to mediate store atmosphere on customer satisfaction

Keywords: Service Quality, Store Atmosphere, Customer Satisfaction and
Purchasing Decisions
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Abstrak

Penelitian ini memiliki tujuan yaitu untuk mengetahui pengaruh kualitas layanan
dan store atmosphere terhadap kepuasan pelanggan melalui keputusan pembelian
pada Café Retrorika Kota Batu. Jenis penelitian ini ialah penelitian penjelasan
dengan menggunakan metode survey. Sampel dalam penelitian ini berjumlah 100
responden. Teknik pengumpulan data menggukan kuisioner. Penelitian ini
menggunakan analisis jalur (path analysis). Hasil analisis dapat di ketahui bahwa
kualitas layanan berpengaruh positif signifikan terhadap keputusan pembelian ,
store atmosphere berpengaruh positif signifikan terhadap kepuasan pelanggan ,
kepuasan pelanggan berpengaruh positif signifikan terhadap keputusan pembelian,
keputusan pembelian mampu memediasi pengaruh antara kualitas layanan
terhadap kepuasan pelanggan, dan keputusan pembelian mampu memediasi store
atmosphere terhadap kepuasan pelanggan

Kata kunci: Kualitas Layanan, Store Atmosphere, Kepuasan Pelanggan Dan

Keputusan Pembelian
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