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ABSTRAK

Shopee merupakan salah satu dari sekian banyak platform e-commerce
yang muncul di Indonesia. Shopee merupakan jual beli online yang saat ini sangat
berkembang di Indonesia. Belanja online di Indonesia sebagai opsi untuk
menemukan barang yang dibutuhkan. Shopee lebih mudah diakses oleh kaum
muda termasuk mahasiswa, kebutuhan mahasiswa semakin beragam, apakah itu
karena memang menjadi kebutuhan atau hanya ingin memiliki produk tertentu.
Penelitian ini bertujuan untuk memastikan dua hal: 1) bagaimana kemudahan
penggunaan, harga, dan promosi penjualan mempengaruhi pembelian secara
parsial; dan 2) bagaimana kemudahan penggunaan, harga, dan promosi secara
simultan mempengaruhi pembelian. Purposive sampling digunakan dalam proses
pengambilan sampel, dan terdapat 100 responden yang memenuhi syarat. Program
SPSS versi 25 digunakan untuk pendekatan analisis data, yang meliputi uji
validitas, uji reliabilitas, uji asumsi klasik, analisis regresi linier berganda,
koefisien determinasi, uji t, dan uji F. Temuan penelitian menunjukkan bahwa 1)
harga, promosi, dan kemudahan penggunaan semuanya berdampak pada
keputusan pembelian shopee secara bersamaan, 2) kemudahan penggunaan tidak
berdampak pada keputusan tersebut, 3) harga mempengaruhi keputusan tersebut,
dan 4) promosi mempengaruhi keputusan tersebut.

Kata kunci: Harga, Kemudahan Penggunaan, Keputusan Pembelian, Promosi
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EFFECT OF EASE OF USE, PRICING, AND PROMOTIONS
AGAINST PURCHASING DECISIONS ON SHOPEE INDONESIA
(Study on Universitas Muhammadiyah Malang Students Using Shopee)
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Management Study Program, University of Muhammadiyah Malang, Indonesia
E-mail: adityaenorian15@gmail.com

ABSTRACT

Shopee is one of the many e-commerce platforms that have emerged in
Indonesia. Shopee is an online buying and selling that is currently very developed
in Indonesia. Online shopping in Indonesia as an option to find the items needed.
Shopee is more accessible to young people including students, student needs are
increasingly diverse, whether it is because it is a need or just want to have certain
products. This study aims to ascertain two things: 1) how ease of use, price, and
sales promotion affect purchases partially; and 2) how ease of use, pricing, and
promotions simultaneously affect purchases. Purposive sampling was used in the
sampling process, and there were 100 qualified respondents. The SPSS version 25
program is used for data analysis approaches, which include validity tests,
reliability tests, classical assumption tests, multiple linear regression analysis,
coefficients of determination, t tests, and F tests. Research findings show that 1)
price, promotion, and ease of use all have an impact on shopee purchase decisions
simultaneously, 2) ease of use has no impact on those decisions, 3) price
influences those decisions, and 4) the promotion influences the decision.

Keywords: Price, Ease of Use, Purchase Decision, Promotion
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