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KUE SEMPRIT RIHO
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh promosi terhadap keputusan pembelian
melalui citra merek sebagai variabel mediasi. Teknik pengambilan sampel menggunakan
accidental sampling. Penelitian ini dilakukan pada konsumen pabrik kue semprit “RIHO”
dengan jumlah 100 responden. Pengambilan data pada penelitian ini menggunakan kuisoner.
Teknik analisis data yang digunakan yaitu analisis jalur, pengujian hipotesis menggunakan uji
t dan analisis hayes. Hasil penelitian ini menunjukkan bahwa promosi berpengaruh positif
terhadap citra merek, citra merek berpengaruh positif terhadap keputusan pembelian, promosi
berpengaruh terhadap keputusan pembelian dan citra merek mampu memediasi pengaruh

promosi terhadap keputusan pembelian.

Kata kunci: Promosi, Keputusan Pembelian, Citra Merek
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THE INFLUENCE OF PROMOTIONS ON PURCHASING DECISIONS THROUGH
BRAND IMAGE AS A MEDIATION VARIABLE : STUDY AT THE SEMPRIT RIHO
CAKE FACTORY

Diyana Permata Sarit, Dicky Wisnu?, Viajeng Purnama2
Management Departement Faculty Economy and Bussines

University of Muhammadiyah Malang
Tlogomas Street No. 246, East Java

E-mail: divanapermata20@gmail.com

ABSTRACT

This study aims to determine the effect of promotion on purchasing decisions through brand
image as a mediating variable. The sampling technique uses accidental sampling. This
research was conducted on consumers of the semprit factory "RIHO" with a total of 100
respondents. Collecting data in this study using a questionnaire. The data analysis technique
used is path analysis, hypothesis testing using the t test and Hayes analysis. The results of
this research show that promotion has a positive effect on brand image, brand image has a
positive effect on purchasing decisions, promotion has an effect on purchasing decisions and
brand image is able to mediate the effect of promotion on purchasing decisions

Keywords : Promotion, purchasing decision, brand image
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