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ABSTRAK 

 

RIZKY ARSITA DEWI. “Analisis Pengaruh Gambar Produk Dan 

Atmosphere Terhadap Impulse Buying di Coffeshop AADK Malang”. 

 

1. Analisis pengaruh gambar produk dan Atmosphere Coffeeshop 

Terhadap Impulse Buying di Coffeeshop AADK.. Coffeeshop yang 

awalnya dipertimbangkan sebagai ruang public privat dalam 

mengakomodasi kebutuhan masyarakat, menjadi bertambah dengan 

adanya pertimbangan penyajian dan penampilan yang dibawa. 

Atmosphere dan gambar produk pada perangkat jual di coffeeshop 

menjadi elemen penting dalam menunjukkan representasi makna 

suatu tempat.  Penelitian bertujuan untuk untuk mengetahui seberapa 

besar pengaruh gambar produk dan atmosphere coffeshop terhadap 

impulsive buying di AADK Kota Malang. Metode penelitian ini 

adalah survei dan deskriptif kuantitatif. Penelitian dilaksanakan bulan 

April  di cabang ketiga coffeeshop AADK Malang dengan responden 

sebanyak yang ditentukan menggunakan metode accidental 

sampling.Teknik analisis data menggunakan partial least square 

(PLS). Hasil penelitian menunjukkan bahwa gambar produk  

berpengaruh signifikan terhadap impulse buying di coffeeshop AADK 

Malang yang menunjukkan bahwa interior, warna seragam , 

kenyamanan,rapih juga dapat meningkatkan impulse buying. Adapun 

peran pendukung lainnya seperti  gambar produk di coffeeshop 

AADK Malang yang menunjukkan bahwa keunikan, layak atau 

tidaknya dikunjungi, symbol yang mencolok dan suasana, maka 

mempengaruhi peningkatan impulse buying. Atmosphere  

berpengaruh terhadap impulse buying di coffeeshop AADK Malang,.  

 

Kata kunci: gambar produk, atmosphere coffeeshop 
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ABSTRACT 

 

RIZKY ARSITA DEWI. “Analysis Of The Influence Of Prouct Displays And 

Coffeshop Atmosphere on Impulse Buying In Coffeshop AADK Malang”. 

 

The analyze of impact product image and Atmosphere on Impulse Buying at AADK 

Malang coffeshop” 

 

History of coffee shops were considered as private public spaces to accommodate 

the needs of the society, increases with consideration of presentation and 

appearance. The atmosphere and product image on selling devices in coffee shops 

are important elements to showing the representation of the meaning of an area. 

The research aims to knowing how much impact of product images and coffee shop 

atmosphere have on impulsive buying at AADK Malang City. This research method 

is survey and quantitative descriptive. The research was conducted in April at the 

third branch of AADK Malang coffeeshop with as many respondents as determined 

using the accidental sampling method. The data analysis technique uses partial least 

squares (PLS). The research results show that product images have a significant 

effect on impulse buying at the AADK Malang coffeeshop, which shows that the 

interior, uniform colors, comfort, tidy can also increase impulse buying. There are 

other supporting such as product images in the AADK Malang coffeeshop which 

show that uniqueness, whether it is worth visiting or not, striking symbols and 

atmosphere, influence the increase in impulse buying. Striking symbols and 

atmosphere can impact increased impulse buying. The atmosphere impact impulse 

buying at the AADK Malang coffeeshop.  

 

Keywords: product images, coffeeshop atmosphere 
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