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ABSTRAK

Joulita Octavia Tahamata, 2024, 202010360311218, Universitas Muhammadiyah Malang,
Fakultas Ilmu Sosial dan Ilmu Politik, Program Studi Hubungan Internasional, Kontribusi
Korean Pop Culture Industry Pada Perekonomian Korea Selatan Pasca Covid-19, Dosen

Pembimbing: Shannaz Mutiara Deniar, MA.

Pada tahun 2020 dunia dihadapkan dengan pandemi Covid-19, termasuk Korea Selatan. Hal Fer.sebu!
menyebabkan perekonomian Korea Selatan mengalami kontraksi yang cukup signifikan. Dari situasi
tersebut kemudian mendorong Korea Selatan dalam upaya optimalisasi kondisi perekonomiannya
melalui industri budaya pop Korea Selatan. Penelitian ini bertujuan untuk mengetahui pengaruh pandemi
Covid-19 terhadap perekonomian Korea Selatan serta kontribusi Korean Pop Culture Industry pada
perekonomian Korea Selatan pasca Covid-19. Adapun metode yang digunakan dalam penelitian kali ini
adalah metode deskriptif dengan didukung oleh berbagai sumber referensi melalui studi kepustakaan
dari berbagai literatur baik jurnal, makalah, buku, laporan dan lain sebagainya yang mana berkaitan
dengan topik penelitian yang dibahas. Hasil dari penelitian ini menyebutkan bahwasanya pandemi
Covid-19 telah memberikan dampak yang cukup signifikan bagi perekonomian Korea Selatan di mana
pada awal pandemi Korea Selatan mengalami kontraksi ekonomi sebesar 1%. Selain itu, penelitian ini
juga menunjukan bahwa dengan hadirnya industri budaya populer Korea telah memberikan kontribusi
terhadap perekonomian Korea Selatan melalui aktivitas ekspornya pada produk budaya populer Korea.
Tidak hanya itu, promosi terhadap budaya populer di kancah internasional serta dukungan kebijakan
maupun regulasi dari pemerintah terhadap industri-industri budaya dan pengadaan konser akan
berpengaruh dalam meningkatkan ekonomi.

Kata Kunci: Budaya Populer Korea, Ekonomi, Pandemi

Malang, 29 Mei 2024

Menyetujui,
Pembimbing, Peneliti,
Shannaz Mutiara Deniar, MA. Joulita Octavia Tahamata



ABSTRACT

Joulita Octavia Tahamata, 2024, 202010360311218, University of Muhammadiyah Malang,
Faculty of Social and Political Science, Internasional Relation Study Program, Korean Pop
Culture Industry's Contribution to South Korea's Economy Post Covid-19, Advisor: Shannaz
Mutiara Deniar, MA.

In 2020 the world was faced with the Covid-19 pandemic, including South Korea. This caused the South
Korean economy to experience a significant contraction. This situation then encouraged South Korea
to optimize its economic conditions through the South Korean pop culture industry. This research aims
to determine the impact of the Covid-19 pandemic on the South Korean economy and the contribution
of the Korean Pop Culture Industry to the South Korean economy post-Covid-19. The method used in
this research is a descriptive method supported by various reference sources through literature studies
from various literature, including journals, papers, books, reports and so on, which are related to the
research topic discussed. The results of this research indicate that the Covid-19 pandemic has had a
significant impact on the South Korean economy, where at the start of the pandemic South Korea
experienced an economic contraction of 1%. In addition, this study also shows that the presence of the
Korean popular culture industry has contributed to the South Korean economy through its export
activities of Korean popular culture products. Not only that, promotion of popular culture on the
international stage as well as policy and regulatory support from the government for cultural industries
and concert holdings will have an impact on improving the economy.

Keywords: Covid-19 Pandemic, Economy, Korean Popular Culture

Malang, 29 Mei 2024

Advisor, * Researcher,
Shannaz Mutiara Deniar, MA. Joulita Octavia Tahamata
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