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ABSTRAK

Alifia Cahayani, 201710210311100. Pengaruh Harga, Kualitas Produk,
Kualitas Pelayanan, dan Fasilitas Terhadap Loyalitas Konsumen (Studi
Kasus: Mie Gacoan Mojokerto). Dibawah bimbingan Dr. Ir. Anas Tain, M.M
dan Ary Bakhtiar, S.P., M.Si

Bisnis kuliner berkembang begitu pesat di Kota Mojokerto, salah satu
kulinernya ialah Mie Gcoan yang sekarang disukai oleh remaja, orang dewasa
serta anak-anak. Mie Gacoan memiliki berbagai varian menu, salah satu menu
yang dikenal di masyarakat ialah mie pedas dengan berbagai level. Sebanyak 100
responden merupakan pelanggan Mie Gacoan Mojokerto telah mengisi kuesioner
yang telah diberikan kemudian dikelompokkan berdasarkan karakteristik yang
telah ditentukan. Faktor harga, kualitas produk, kualitas pelayanan, fasilitas, dan
promosi secara simultan berpengaruh terhadap loyalitas konsumen Mie Gacoan
Mojokerto. Faktor harga, kualitas produk, dan fasilitas secara parsial berpengaruh
terhadap loyalias konsumen di Mie Gacoan Mojokerto.

Kata Kunci : Mie Gacoan, Mojokerto, Kuliner



ABSTRACT

Alifia Cahayani, 201710210311100. The Influence of Price, Product Quality,
Service Quality, and Facilities on Consumer Loyalty (Case Study: Mie
Gacoan Mojokerto). Under the guidance of Dr. Ir. Anas Tain, M.M and Ary
Bakhtiar, S.P., M.Si

The culinary business is growing so rapidly in Mojokerto City, one of the
culinary is Mie Gcoan which is now loved by teenagers, adults and children. Mie
Gacoan has various menu variants, one of the menus known in the community is
spicy noodles with various levels. A total of 100 respondents who are customers
of Mie Gacoan Mojokerto have filled out the questionnaire that has been given
and then grouped based on the characteristics that have been determined. Price
factors, product quality, service quality, facilities, and promotions simultaneously
affect the consumer loyalty of Mie Gacoan Mojokerto. Price factors, product
quality, and facilities partially affect consumer loyalty at Mie Gacoan Mojokerto.

Keywords : Mie Gacoan, Mojokerto, Culinary
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1 |Babl 4 10 Sesuai
Bab Il 11 25 Sesuai
Bab 111 28 35 Sesuai
Bab IV 15 15 Sesuai
Bab Vv 5 5 Sesuai

2 | Naskah Publikasi - 25 Tidak Ada

Demikian surat ini dibuat untuk dipergunakan sebagaimana semestinya.
Wassalamu’alaikum Wr. Wb.

Malang, 01 July 2024
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