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THE INFLUENCE OF PRODUCT QUALITY, PRICE FAIRNESS, AND
SERVICE QUALITY ON PURCHASING DECISIONS AT PT. KARYA GIRI
PALMA FURNITURE MALANG

Cindi Amalia*!, Rahmad Wijaya?, Lugman Dzul Hilmi®
L2Management Department, Universitas Muhammadiyah Malang, Indonesia
E-mail: amaliacindi@gmail.com

ABSTRACT

This research aims to analyze the influence of product quality, price fairness and
service quality on purchasing decisions at PT. Karya Giri Palma Furniture
Malang. The research sample was 100 respondents, with the criteria applied by
Spring Bed Aline or Fourline buyers during the last 6 months from October-March.
The sampling technigue used is non-probability sampling, namely purposive
sampling. The analysis tool used is SPSS. The data analysis technique uses multiple
linear regression analysis. From the test results it was concluded that: a) product
quality has a positive and significant effect on purchasing decisions. b) price
fairness has a positive and significant effect on purchasing decisions. c) service
quality has a negative and insignificant effect on purchasing decisions. d) product
quality, price fairness and service quality together have a positive and significant
effect on purchasing decisions. e) product quality variables have a dominant
influence on purchasing decisions. PT. Karya Giri Palma Furniture Malang must
further improve product quality, price fairness and overall service quality so that
consumers feel they are getting quality products at affordable prices and
satisfactory service, thereby increasing purchasing decisions.

Keywords: Product Quality, Price Fairness, Service Quality, Purchasing decisions
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, kewajaran
harga, dan kualitas pelayanan terhadap keputusan pembelian pada PT. Karya Giri
Palma Mebel Malang. Sampel penelitian sejumlah 100 responden, dengan kriteria
yang diterapkan pembeli Spring Bed Aline atau Fourline selama 6 bulan terakhir
dari bulan Oktober-Maret. Teknik pengambilan sampel yang digunakan adalah non
probability sampling yaitu purposive sampling. Alat analisis yang digunakan yaitu
SPSS. Teknik analisis data menggunakan analisis regresi linear berganda. Dari hasil
pengujian disumpulkan bahwa: a) kualitas produk berpengaruh positif dan
signifikan terhadap keputusan pembelian. b) kewajaran harga berpengaruh positif
dan signifikan terhadap keputusan pembelian. c) kualitas pelayanan berpengaruh
negatif dan tidak signifikan terhadap keputusan pembelian. d) kualitas produk,
kewajaran harga, dan kualitas pelayanan secara bersama-sama berpengaruh positif
dan signifikan terhadap keputusan pembelian. €) variabel kualitas produk
berpengaruh dominan terhadap keputusan pembelian. PT. Karya Giri Palma Mebel
Malang harus jauh lebih meningkatkan kualitas produk, kewajaran harga, dan
kualitas pelayanan secara keseluruhan agar konsumen merasa mendapatkan produk
berkualitas dengan harga terjangkau dan pelayanan memuaskan, sehingga
meningkatkan keputusan pembelian.

Kata kunci: Kualitas Produk, Kewajaran Harga, Kualitas Pelayanan, Keputusan
Pembelian
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