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ABSTRAK

Penelitian ini bertujuan untuk mendeskripsikan dan menguji pengaruh kualitas produk,
online customer review, online customer rating terhadap perilaku pembelian pada
pelanggan Skintific. Jenis penelitian yang digunakan adalah explanatory research
dengan pendekatan kuantitatif menggunakan teknik sampling accidental sampling.
Pengumpulan data menggunakan penyebaran kuesioner. Metode analisis data yang
digunakan yaitu rentang skala dan analisis regresi moderasi (MRA). Hasil dari penelitian
menunjukkan bahwa kualitas produk, online customer review, online customer rating
berpengaruh positif dan signifikan terhadap perilaku pembelian, online customer review
tidak memperkuat hubungan antara kualitas produk terhadap perilaku pembelian dan
online customer rating tidak memperkuat hubungan natara kualitas produk terhadap

perilaku pembelian.

Kata kunci: Perilaku pembelian, Kualitas produk, Online customer review, Online

customer rating
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THE INFLUENCE OF PRODUCT QUALITY ON PURCHASING BEHAVIOR
USING ONLINE CUTSOMER REVIEW AND ONLINE CUSTOMER RATING
AS ASTUDY MODERATOR ON SKINTIFIC CUSTOMERS IN SHOPEE

Lina Inas Nafisah !, Rohmat Dwi Jatmiko?, R. Iqbal Robbie?
Management Department, University of Muhammadiyah Malang, Indonesia

E-mail: linasnafisah(@gmail.com

ABSTRACT
This research aims to describe and test the influence of product quality, online
customer reviews, online customer ratings on purchasing behavior among Skintific
customers. The type of research used is explanatory research with a quantitative
approach using = accidental  sampling = techniques. Data collection uses
questionnaires. The data analysis methods used are scale range and moderated
regression analysis (MRA). The results of the research show that product quality,
online customer reviews, online customer ratings have a positive and significant
effect on purchasing behavior, online customer reviews do not strengthen the
relationship between product quality and purchasing behavior and online customer
ratings do not strengthen the relationship between product quality and purchasing

behavior.

Keyword: Purchase behavior, Product quality, Online customer review, online

customer rating.
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