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Abstract

This research was conducted to determine and analyze the influence of
online customer reviews and ratings on purchasing decisions with purchase interest
as an-interverning variable. This research uses quantitative methods. The data
collection technique in this research uses a questionnaire. A sample of 130 was
carried out using purposive sampling. Path analysis technique. The results show
that online customer reviews on purchasing decisions have no influence on
purchasing decisions. This means that online customer reviews have no impact on
consumer purchasing decisions. Online customer assessments of purchasing
decisions have a positive and significant effect. This means that consumers, when
deciding to purchase, look at online customer ratings from other consumers. Online
customer reviews of purchasing decisions with purchase intention being a
significant interverning variable. This means that consumers make purchasing
decisions based on online customer reviews from other consumers, which does not
make consumers interested in making purchases. Online customer assessment of
purchasing decisions with purchase intention being a significant interverning
variable. This means that consumers in making purchasing decisions are influenced

by online customer assessments so that they are interested in making purchases.
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Keywords— reviews, online customer ratings, purchase decisions, purchase
intentions.

Abstrak

Penelitian ini dilakukan untuk mengetahui dan menganalisis pengaruh
ulasan dan penilaian pelanggan online terhadap keputusan pembelian dengan minat
beli sebagai variabel interverning. Penelitian ini menggunakan metode kuantitatif.
Teknik pengumpulan data dalam penelitian ini menggunakan kuesioner. Sampel
sebanyak 130 dilakukan dengan menggunakan purposive sampling. Teknik analisis
path. Hasil menunjukkan Ulasan Pelanggan online terhadap keputusan pembelian
tidak berpengaruh terhadap keputusan pembelian. Artinya Ulasan Pelanggan online
tidak memberikan dampak terhadap keputusan pembelian konsumen. Penilaian
Pelanggan online terhadap keputusan pembelian berpengaruh positif dan
signifikan. Artinya konsumen dalam memutuskan pembelian melihat Penilaian
Pelanggan online dari konsumen lain. Ulasan Pelanggan online terhadap keputusan
pembelian dengan minat beli menjadi variabel interverning signifikan. Artinya
konsumen dalam melakukan keputusan pembelian dengan adanya Ulasan
Pelanggan online konsumen lain tidak menjadikan konsumen minat melakukan
pembelian. Penilaian Pelanggan online terhadap keputusan pembelian dengan
minat beli menjadi variabel interverning signifikan. Artinya konsumen dalam
melakukan keputusan pembelian dipengaruhi dengan adanya Penilaian Pelanggan
online sehingga minat dalam melakukan pembelian.

Kata Kunci: ulasan, penilaian pelanggan online, keputusan pembelian, minat beli.
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