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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui 1. Untuk menguji dan menganalisis E-

Service Quality, Sales Promotion dan Keputusan Pembelian produk Sepatu Nike  

secara parsial ataupun secara simultan. Jumlah sampel yang digunakan sebanyak 

100 responden dengan menggunakan sampling nonprobability sampling dengan 

teknik purposive sampling, metode pengumpulan data dilakukan menggunakan 

penyebaran angket / kuesioner, teknik pengukuran yang digunakan adalah skala 

likert. Pengujian instrument pada penelitian ini menggunakan uji validitas dan uji 

reliabilitas. Teknik analisis data yang digunakan adalah analisis regresi linier 

berganda, uji asumsi klasik, dan uji hipotesis yang meliputi uji-t dan uji-f. Hasil 

penelitian ini menunjukkan 1) E-service quality berpengaruh secara signifikan 

terhadap keputusan pembelian pada konsumen sepatu Nike di e-commerce Zalora 

2) Sales Promotion berpengaruh positif dan signifikan terhadap keputusan 

pembelian sepatu Nike di e-commerce Zalora. 3) E-Service Quality dan Sales 

Promotion berpengaruh positif dan signifikan secara simultan terhadap keputusan 

pembelian sepatu Nike di e-commerce Zalora. 

Kata Kunci : E-Service Quality, Sales Promotion, Keputusan Pembelian 
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ABSTRACT 

This research aims to find out 1. To test and analyze E-Service Quality, Sales 

Promotion and Purchase Decisions for Nike Shoe products partially or 

simultaneously. The number of samples used was 100 respondents using 

nonprobability sampling with a purposive sampling technique, the data collection 

method was carried out using questionnaires, the measurement technique used was 

an interval Likert. Testing the instrument in this study used a test validity and 

reliability test. The data analysis techniques used are multiple linear regression 

analysis, classical assumption testing, and hypothesis testing which includes t-test 

and f-test. The results of this research show 1) E-Service Quality has a significant 

effect on purchasing decisions for Nike shoe consumers in Zalora e-commerce. 2) 

Sales Promotion has a positive and significant effect on purchasing decisions for 

Nike shoes in Zalora e-commerce. 3) E-Service Quality and Sales Promotion 

simultaneously have a positive and significant effect on the decision to purchase 

Nike Shoes on Zalora E-commerce. 

Keywords : E-Service Quality, Sales Promotion, Buying decision 
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