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ABSTRAK 

Penelitian ini dilakukan untuk mengetahui dan menganalisis pengaruh kualitas produk dan 

harga terhadap loyalitas pelanggan dengan kepuasan pelanggan sebagai variabel mediasi. 

Penelitian ini menggunakan variabel kuantitatif. Teknik pengumpulan data dalam penelitian 

ini menggunakan kuesioner. Sampel sebanyak 100 dilakukan dengan menggunakan purposive 

sampling. Teknik analisis regresi moderasi. Hasil menunjukan bahwa kualitas produk 

berpengaruh terhadap kepuasan pelanggan. Harga berpengaruh terhadap Kepuasan Pelanggan. 

Hasil penelitian yang telah dilakukan oleh peneliti menunjukan bahwa kepuasan pelanggan 

berpengaruh positif terhadap loyalitas pelanggan. Kualitas produk berpengaruh terhadap 

loyalitas pelanggan. Hasil penelitian yang telah dilakukan oleh peneliti menunjukan bahwa 

harga berpengaruh terhadap loyalitas pelanggan. Hasil penelitian menemukan bahwa kepuasan 

pelanggan dapat memediasi hubungan antara pengaruh antara kualitas produk terhadap 

loyalitas pelanggan. Kepuasan pelanggan dapat memediasi hubungan variabel harga terhadap 

loyalitas pelanggan. 

Kata Kunci: Kualitas Produk, Harga, Loyalitas Pelanggan, Kepuasan Pelanggan 
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ABSTRACT 

This research was conducted to determine and analyze the influence of products quality and 

price on customer loyalty with customer satisfaction as a mediating variable. This research 

uses quantitative methods. The data collection technique in this research use a questionnaire. 

A sample of 100 was carried out using purposive sampling. Moderated regression analysis 

technique. The results show that product quality influences customer satisfaction. Price 

influences customer satisfaction. The results of research conducted by researchers show that 

consumers satisfaction has a positive effect on customer loyalty. Products quality influences 

customer loyalty. The results of research conducted by researchers show that price influences 

customer loyalty. The research results found that consumers satisfaction can mediate the 

relationship between the influence of products quality on customer loyalty. Consumers 

satisfaction can mediate the relationships between price variables and customer loyalty.  

Keywords: Product Quality, Price, Customer Loyalty, Customer Satisfaction 
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