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Intan Callista Putri Waskito
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ABSTRACT

This research aims to examine the influence of Price Perception (X1), Product
Quality (X2), Service Quality (X3), and Experience (Xs) on Purchasing Decisions
(Y) at Dido Motor in Blitar. Using simple random sampling, this research involved
172 respondents who filled out a questionnaire. Data analysis in this study used
multiple linear regression using the SPSS Version 25 program. The results of the
research showed that in the validity test each question item on the variables
(perception of price, product quality, service quality, and experience) had a
significance value of <0.05, so the data was declared valid. Next, there is a
reliability test for each variable which has a cronbgach alpha value > 0.60 so that
the question is declared reliable. Then in the t test it is-known that each variable
has a significance value of t <0.05 and a value of tcount > ttable so that perceptions
of price, product quality, service quality and experience have a significant influence
on the decision to purchase a used motorbike at Dido Motor Blitar.

Keywords:Price Perception, Product Quality, Service Quality, Experience,
Purchasing Decisions
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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh Persepsi Harga (X1), Kualitas
Produk (X2), Kualitas Pelayanan (X3), dan Pengalaman (X4) Terhadap Keputusan
Pembelian (YY) pada Dido Motor Di Blitar. Dengan menggunakan simple random
sampling penelitian ini melibatkan 172 responden yang mengisi kuesioner. Analisis
data pada penelitian ini menggunakan regresi linier berganda melalui program
SPSS Versi 25.Hasil penelitian menunjukkan pada uji validitas setiap item
pertanyaan pada variabel (persepsi harga, kualitas produk, kualitas pelayanan, dan
pengalaman) memiliki nilai signifikansi < 0,05, sehingga data dinyatakan valid.
Selanjutnya ada uji reliabilitas setiap variabel memiliki nilai cronbgach alpha >
0,60 sehingga pertanyaan dinyatakan reliabel. Kemudian pada uji t diketahui jika
setiap variabel memiliki nilai signifikansi-t < 0,05 dan nilai thiung > ttabel Sehingga
persepsi harga, kualitas produk, kualitas pelayanan, dan pengalaman berpegaruh
signifikan terhadap keputusan pembelian motor bekas pada Dido Motor Blitar.

Kata Kunci:Persepsi Harga, Kualitas Produk, Kualitas Pelayanan, Pengalaman,
Keputusan Pembelian.
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