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PURCHASE MANAGEMENT IN THE HOSPITALITY FIELD
CASE STUDY OF RAYZ HOTEL UMM
Arum Kusuma W, Dr. Nurul Asfiah, M.M, Immanuel Mu'ammal, S.E., M.M
Departement of Management, University of Muhammadiyah Malang
E-mail: arumkusumawardani25@gmail.com

ABSTRACT

A hotel is a form.of building, symbol, company-or loedging business entity
that provides lodging serviees, food and beverage providers ‘and other service
facilities where all services are intended for the general publie, both those who
stay overnight at the hotel or those who only use certain facilities..owned by the
hotel. The research used was a type of qualitative descriptive research. conducted
through“a case. study approach, interviews, and.direct observation, of the
Purchasing Role at Rayz Hotel UMM Malang. Purchasing management. is.an
important part‘of a company that must be responsible for procurement of goods.
Purchasing has an important role in managing the company's budget because it 1§
responsible for procuring the goods.and services needed by the company.

Keywords: Purchasing Management, hospitality
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ABSTRAK

Hotel adalahssuatu bentuk bangunan, lambang, perusahaan atau badan
usaha akomodasi yang menyediakan pelayanan: jasa penginapan, penyedia
makanan dan'minuman serta-fasilitas jasa lainnya dimana semuapelayanan itu
diperuntukkan” bagi masyarakat umum, baik mereka yang bermalam di hotel
tersebut ataupun mercka yang hanya menggunakan fasilitas tertentu yang dimiliki
hotel itu. penelitian yang digunakan adalah jenis penelitian deskriptif kualitatif
yang rdilakukans melalui ;pendekatan studi kasus,wawancara, serta pengamatan
secara langsung terhadap Peranan Purchasing di Rayz Hotel UMM Malang.
Manajemen purchasing-merupakan bagian penting dari perusahaan yang harus
bertanggung jawab terhadap pengadaan barang.. Purchasing memiliki peran
penting . dalam mengelola budget perusahaan karena bertanggung jawab dalam
pengadaan barang dan jasa.yang dibutuhkan oleh perusahaan.

Kata kunci: Management Purchasing, hospitality
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