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ABSTRACT 

The tourism industry was destroyed during the Covid-19 pandemic, but there 

was also a positive impact, namely the emergence of a running trend among the 

community. Apart from that, increasing competition in the tourism industry is one 

of the main foundations in determining the right marketing strategy to fulfill 

consumers' visiting interests and make them loyal customers. This research focuses 

on the Dino Night Run marketing event which is one of Jawa Timur Park 3's 

strategies to create CX (Customer Experience) and Brand Awareness which can 

increase customer satisfaction. The type of research used is descriptive qualitative 

research with purposive sampling techniques. The data collection methods used 

were participatory action research, interviews, documentation, and focus group 

discussions (FGD). The results of this research show that the role of event 

marketing strategy at Jawa Timur Park 3 creates customer experience and brand 

awareness which is able to increase customer satisfaction for the sustainability of 

Jawa Timur Park 3's business. 

Keywords: Event Marketing Strategy, Customer Experience, Brand Awareness, 

Jawa Timur Park 3, Customer Satisfaction. 
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ABSTRAK 

Industri pariwisata sempat hancur saat masa Pandemi Covid-19, Namun juga 

ada dampak positif yaitu munculnya trend lari di kalangan masyarakat. Selain itu, 

persaingan yang semakin meningkat dalam industri pariwisata menjadi salah satu 

landasan utama dalam menentukan strategi pemasaran yang tepat dalam memenuhi 

minat berkunjung konsumen dan menjadikannya pelanggan yang loyal. Penelitian 

ini berfokus pada event marketing Dino Night Run yang menjadi salah satu strategi 

Jawa Timur Park 3 guna memunculkan CX (Customer Experience) dan Brand 

Awareness yang dapat meningkatkan kepuasan pelanggan. Jenis penelitian yang 

digunakan adalah penelitian kualitatif deskriptif dengan teknis purposive sampling. 

Adapun metode pengumpulan data yang digunakan adalah participatory action 

research, wawancara, dokumentasi, dan focus group discussion (FGD). Hasil 

penelitian ini menunjukkan bahwa peranan strategi event marketing pada Jawa 

Timur Park 3 memunculkan customer experience dan brand awareness yang 

mampu meningkatkan kepuasan pelanggan guna keberlangsungan bisnis Jawa 

Timur Park 3. 

Kata Kunci: Strategi Event Marketing, Customer Experience, Brand Awareness, 

Jawa Timur Park 3, Customer Satisfaction. 
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