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THE INFLUENCE OF STORE ATMOSPHERE, LOCATION, AND
PROMOTIONS ON REPURCHASE DECISIONS OF CONSUMERS OF
THE MAGNESIUM 137 STORE DISTRO BLITAR CITY

Alven Zafri Zam Zam
Department of Management, FEB UMM
Email : alvenzarfri.az@gmail.com

ABSTRACT

The problem at the Magnesium 137 Store Distro in Blitar City is the decline in sales
that occurred from 2020 to 2021. The phenomenon that occurs Is that most
consumers state that the store layout still seems messy, the parking area is harrow
because it is on the side of the main road, and promotions are given. which is still
lacking. The aim of this research is to determine the influence of store atmosphere,
location and promotions on repeat purchase decisions at Distro Magnesium 137.
The type of research used is explanatory research with a quantitative approach.
The number of samples used 100 respondents. Respondents in this study were
consumers who had made transactions or purchased products at a distro store at
least once during the last 3 years at the Magnesium 137 Store Distro, Blitar City.
The data source in this research was obtained from distributing guestionnaires
(primary data). The data analysis technique uses multiple linear regression
analysis using IBM SPSS Statistics version 25 software. The results of the research
show that store atmosphere, location and promotions, both partially and
simultaneously, have a positive and significant effect on repurchase decisions at
the Magnesium 137 Store Distro, Blitar City

Keywords : store atmosphere, location, promotion, repurchase decision
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ABSTRAK

Permasalahan yang ada di Distro Magnesium 137 Store Kota Blitar yakni
penurunan penjualan yang terjadi pada tahun 2020 sampai 2021. Fenomena yang
terjadi bahwa sebagian besar konsumen menyatakan jika penataan toko masih
terkesan berantakan, area parkir yang sempit karena berada di pinggir jalan raya,
dan pemberian promosi yang masih kurang. Tujuan dari penelitian ini untuk
mengetahui pengaruh suasana toko, lokasi, dan promosi terhadap keputusan
pembelian ulang di Distro Magnesium 137. Jenis penelitian yang digunakan adalah
explanatory research dengan pendekatan kuantitatif. Jumlah sampel menggunakan
100 responden. Responden pada penelitian ini merupakan konsumen yang pernah
melakukan transaksi atau membeli produk pada store distro minimal satu kali
selama 3 tahun terakhir terakhir di Distro Magnesium 137 Store Kota Blitar.
Sumber data dalam penelitian ini diperoleh dari penyebaran kuisioner (data primer).
Teknik analisis data menggunakan analisis regresi linier berganda dengan
menggunakan bantuan software IBM SPSS Statistics versi 25. Hasil penelitian
menunjukkan bahwa suasana toko, lokasi, dan promosi baik secara parsial maupun
simultan berpengaruh secara positif dan signifikan terhadap keputusan pembelian
ulang pada Distro Magnesium 137 Store Kota Blitar.

Kata Kunci : suasana toko, lokasi, promosi, keputusan pembelian ulang
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