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ABSTRACT

This study aims to analyze the influence of Word of Mouth and perceived quality
on purchasing decisions with brand image as a mediating variable on local mineral
water products CV R.A Jaya in Kangean Island. This study uses a quantitative approach
with an explanatory research type. The population in this study were RA mineral water
customers in Arjasa and Kangayan Districts, Kangean Island, with a sample of 245
respondents selected using accidental sampling techniques. Data were collected
through questionnaires and analyzed using path analysis. The results showed that Word
of Mouth and perceived quality had a positive and significant effect on purchasing
decisions. In addition, Word of Mouth and perceived quality also had a positive and
significant effect on brand image. Brand image was proven to have a positive and
significant effect on purchasing decisions and was able to mediate the influence of Word
of Mouth and perceived quality on purchasing decisions. These findings indicate that
the more positive word of mouth communication and the better the perception of quality
held by customers, the stronger the brand image formed, thus increasing purchasing
decisions for RA mineral water products.
Keywords: word of mouth, perceived quality, brand image, purchasing decisions
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ABSTRAK
Penelitian ini bertujuan untuk menganalisis pengaruh Word of Mouth dan persepsi

kualitas terhadap keputusan pembelian dengan Brand Image sebagai variabel mediasi
pada produk air mineral lokal CV R.A Jaya di Pulau Kangean. Penelitian ini
menggunakan pendekatan kuantitatif dengan jenis explanatory research. Populasi dalam
penelitian ini adalah pelanggan air mineral RA di Kecamatan Arjasa dan Kecamatan
Kangayan, Pulau Kangean, dengan jumlah sampel sebanyak 245 responden yang dipilih
menggunakan  teknik accidental sampling. Data dikumpulkan melalui penyebaran
kuesioner dan dianalisis menggunakan analisis jalur (path analysis). Hasil penelitian
menunjukkan bahwa Word of Mouth dan persepsi kualitas berpengaruh positif dan
signifikan terhadap keputusan pembelian. Selain itu, Word of Mouth dan persepsi
kualitas juga berpengaruh positif dan signifikan terhadap brand image. Brand image
terbukti berpengaruh positif dan signifikan terhadap keputusan pembelian serta mampu
memediasi pengaruh Word of Mouth dan persepsi kualitas terhadap keputusan
pembelian. Temuan ini menunjukkan bahwa semakin positif komunikasi dari mulut ke
mulut dan semakin baik persepsi kualitas yang dimiliki pelanggan, maka semakin kuat
citra merek yang terbentuk sehingga dapat meningkatkan keputusan pembelian produk
air mineral RA.

Kata kunci: word of mouth, persepsi kualitas, brand image, keputusan pembelian
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