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ABSTRACT 

This research aims to determine product quality (X1), price perception (X2), and 

customer testimonials (X3) regarding purchasing decisions (Y) at the Kriwil Food 

Restaurant. The sample in this study was 100 people. Data analysis techniques include 

validity tests, reliability tests, normality tests, heteroscedasticity tests, multicollinearity 

tests, multiple linear regression analysis, and t tests. The research method used is 

descriptive quantitative. The research results show that in the validity test each 

question item on the variables (product quality, price perception, and customer 

testimonials) has a significance value of <0.05, so the data is declared valid. Next, 

there is a reliability test for each variable which has a cronbqach alpha value > 0.60 

so that the question is declared reliable. Then, in the t test, it is known that each 

variable has a significance value of t < 0.05 and a t value > t table so that product 

quality, price perception and customer testimonials partially influence purchasing 

decisions at the Kriwil Food Restaurant. 

Keyword : Product Quality, Price Perception, Testimonials Partially, Purchasing 

Decision 
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ABSTRAK 
Penelitian ini bertujuan untuk mengetahui Kualitas Produk (X1), Persepsi Harga 

(X2), dan Testimoni Pelanggan (X3) Terhadap Keputusan Pembelian (Y) pada Rumah 

Makan Kriwil Food. Sampel pada penelitian ini sebesar 100 orang. Teknik analisis data 

antara lain menggunakan uji validitas, uji reliabilitas, uji normalitas, uji 

heteroskedastisitas, uji multikolinieritas, analisis regresi linier berganda, dan uji t. 

Metode penelitian yang digunakan adalah kuantitatif deskriptif. Hasil penelitian 

menunjukkan pada uji validitas setiap item pertanyaan pada variabel (kualitas produk, 

persepsi harga, dan testimoni pelanggan) memiliki nilai signifikansi < 0,05, sehingga 

data dinyatakan valid. Selanjutnya ada uji reliabilitas setiap variabel memiliki nilai 

cronbqach alpha > 0,60 sehingga pertanyaan dinyatakan reliabel. Kemudian pada uji t 

diketahui jika setiap variabel memiliki nilai signifikansi-t < 0,05 dan nilai thitung > ttabel 

sehingga kualitas produk, persepsi harga, dan testimoni pelanggan berpengaruh secara 

parsial terhadap keputusan pembelian pada Rumah Makan Kriwil Food. 

Kata Kunci : Kualitas Produk, Persepsi Harga, Testimoni Pelanggan, Keputusan 

Pembelian 
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