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ABSTRAK 

 

 

Celina Putri Kinanti, 202210310311082. Program Studi Sosiologi, Fakultas Ilmu 

Sosial dan Ilmu Politik, Universitas Muhammadiyah Malang. Pendakian Gunung 

Sebagai Sarana Validasi Diri Gen Z Studi Fenomenologi FOMO Pada Pendaki di 

Malang Raya. Dosen Pembimbing, Luluk Dwi Kumalasari, M.Si. 

Fenomena pendakian gunung kini telah bergeser dari sekadar aktivitas fisik menjadi 

bagian dari gaya hidup yang lekat dengan citra diri di media sosial. Penelitian ini 

bertujuan untuk memahami makna pendakian gunung bagi Generasi Z di Malang 

Raya dalam bingkai fenomena Fear of Missing Out (FOMO) dan kebutuhan 

validasi diri. Pendekatan yang digunakan dalam penelitian ini adalah kualitatif 

dengan jenis fenomenologi. Subjek dipilih menggunakan teknik purposive 

sampling dengan kriteria Generasi Z (18-27 tahun), melakukan pendakian minimal 

dua kali dalam satu tahun terakhir, dan pengguna aktif media sosial 

(Instagram/TikTok). Pengumpulan data dilakukan melalui wawancara mendalam, 

observasi lapangan di Puncak Budug Asu dan Gunung Bokong, serta dokumentasi. 

Data dianalisis menggunakan model Miles dan Huberman, dengan validitas yang 

diuji melalui triangulasi sumber dan member check. 

 

Hasil penelitian menunjukkan bahwa pemaknaan pendakian bagi Generasi Z sangat 

variatif, terentang dari minat murni terhadap alam hingga dorongan eksistensial. 

Teridentifikasi dua tipologi FOMO yang melatarbelakangi pendakian: FOMO 

akibat konformitas lingkaran pertemanan dan FOMO akibat paparan tren di media 

sosial. Dalam perspektif fenomenologi Alfred Schutz, temuan ini merefleksikan 

dinamika lifeworld pendaki di mana tindakan mereka didorong oleh because of 

motive (latar belakang hobi, ajakan teman, dan eksposur tren digital) serta in-order- 

to motive (tujuan meraih validasi sosial, ketenangan batin/healing, dan aktualisasi 

diri). Media sosial memfasilitasi intersubjektivitas ini, berperan ganda sebagai 

panggung pengakuan eksternal bagi pendaki yang FOMO sekaligus medium 

refleksi autentisitas bagi pendaki yang menekankan minat. Penelitian ini 

menyimpulkan bahwa pendakian gunung telah menjadi mekanisme adaptasi 

eksistensial Gen Z di tengah gempuran interaksi digital. 

 

Kata Kunci: FOMO, Generasi Z, Media Sosial, Pendakian Gunung, Validasi Diri 
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ABSTRACT 

 

 

Celina Putri Kinanti, 202210310311082. Sociology Study Program, Faculty of 

Social and Political Sciences, Universitas Muhammadiyah Malang. Mountain 

Climbing as a Medium of Self-Validation among Generation Z: A 

Phenomenological Study of FOMO among Young Climbers in Malang Raya. 

Advisor: Luluk Dwi Kumalasari, M.Si. 

The phenomenon of mountain climbing has shifted from a mere physical activity to 

a part of a lifestyle closely linked to self-mage on social media. This study aims to 

understand the meaning of mountain climbing for Generation Z in Greater Malang 

within the framework of the Fear of Missing Out (FOMO) phenomenon and the 

need for self-validation. A qualitative approach with a phenomenological type was 

employed. Subjects were selected using purposive sampling with the criteria of 

Generation Z (18-27 years old), having actively climbed at least twice in the past 

year, and being active social media users (Instagram/TikTok). Data collection 

involved in-depth interviews, field observations at Puncak Budug Asu and Mount 

Bokong, and digital footprint documentation. The data were analyzed using the 

Miles and Huberman model, with validity tested through source triangulation and 

member checks. 

 

The results indicate that the meaning of climbing for Generation Z. is highly varied, 

ranging from a pure interest in nature to existential drives. Two typologies of 

FOMO underlying the climbs were identified: FOMO resulting from peer group 

conformity (peer pressure) and FOMO resulting from exposure to social media 

visual trends. From Alfred Schutz's phenomenological perspective, these findings 

reflect the dynamics of the climbers' lifeworld, where their actions are driven by 

the "because-of motive" (background of hobbies, peer invitations, and digital trend 

exposure) and the "in-order-to motive" (the goals of achieving social validation, 

inner peace/healing, and self-actualization). Social media facilitates this 

intersubjectivity, playing a dual role as a stage for external recognition for FOMO- 

driven climbers and a medium for reflecting authenticity for interest-driven 

climbers. This study concludes that mountain climbing has become an existential 

adaptation mechanism for Gen Z amidst the onslaught of digital interaction. 

 

Keywords: Mountain Climbing, Generation Z, FOMO, Self-Validation, Social 

Media 
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