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ABSTRAK  

Penelitian ini bertujuan untuk menganalisis faktor-faktor yang mempengaruhi 

switching nasabah dari bank konvensional ke bank syariah pada nasabak di bank 

BTPN Syariah. Menggunakan pendekatan kuantitatif, penelitian ini melibatkan 150 

responden nasabah bank BTPN Syariah sebagai sampel. Data dikumpulkan melalui 

kuiseoner dan dianalisis mengunakan regresi linier berganda dengan bantuan 

software SPSS. Penelitin ini juga mencakupuji instrument, uji asumi klasik dan 

pengujian hipotesis. Hasil penelitian menunjukkan bahwa seluruh variable 

independen religiusitas, aksesibilitas, dan faktor sosial berpengaruh positif dan 

signifikan terhadap switching nasabah. 

 

Kata Kunci : switching nasabah; religiusitas; aksesibilitas; faktor sosial; bank 

syariah 

 

 

 

 

 

 

 

 

 

 

 

mailto:lativadyah19@gmail.com


202010160311619 

Lativa Dyah Rahmawati 

Prodi Manajemen 

 

vi 

 

ANALYSIS OF FACTORS INFLUENCING THE SWITCHING OF 

CONVENTIONAL BANK CUSTOMERS TO SHARIA BANKS 

 
Lativa Dyah Rahmawati  

Program Studi Manajemen Fakultas Ekonomi dan Bisnis 

Universitas Muhammadiyah Malang 

Jl. Raya Tlogomas No. 246 Malang 

Email : lativadyah19@gmail.com 

ABSTRACT 

This study aims to analyze the factors that influence customer switching from 

conventional banks to Islamic banks among customers of BTPN Syariah. Using a 

quantitative approach, the research involved 150 BTPN Syariah customers as 

respondents. Data were collected through a questionnaire and analyzed using 

multiple linear regression with the assistance of SPSS software. The study also 

included instrument testing, classical assumption testing, and hypothesis testing. 

The results indicate that all independent variables religiosity, accessibility, and 

social factors have a positive and significant influence on customer switching 

behavior. 

 

Keywords : customer switching; religiosity; accessibility; social factors; Islamic 

banking. 
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