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Abstrak 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh kualitas 

layanan terhadap minat beli dengan kepuasan pelanggan sebagai variabel mediasi 

pada konsumen Mochino Coffee Dampit. Populasi dalam penelitian ini adalah 

seluruh konsumen yang pernah membeli atau berkunjung ke Mochino Coffee 

Dampit, dengan jumlah sampel sebanyak 130 responden yang dipilih menggunakan 

teknik non-probability sampling jenis convenience sampling melalui penyebaran 

kuesioner Google Form. Analisis data dilakukan dengan metode SEM-PLS 

menggunakan bantuan aplikasi SmartPLS 4. Hasil penelitian menunjukkan bahwa 

kualitas layanan berpengaruh positif dan signifikan terhadap minat beli. Selain itu, 

kualitas layanan juga berpengaruh positif dan signifikan terhadap kepuasan 

pelanggan. Kepuasan pelanggan berpengaruh positif dan signifikan terhadap minat 

beli. Kepuasan pelanggan terbukti mampu memediasi secara signifikan pengaruh 

kualitas layanan terhadap minat beli, sehingga dapat disimpulkan bahwa 

peningkatan kualitas layanan akan meningkatkan kepuasan pelanggan yang pada 

akhirnya mendorong meningkatnya minat beli konsumen di Mochino Coffee 

Dampit. 

Kata kunci: kualitas layanan, kepuasan pelanggan, minat beli, Mochino Coffee 

Dampit. 
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Abstract 

 

This study aims to determine and analyze the effect of service quality on purchase 

intention with customer satisfaction as a mediating variable among Mochino Coffee 

Dampit consumers. The population in this study consists of all consumers who have 

ever purchased or visited Mochino Coffee Dampit, with a sample size of 130 

respondents selected using non-probability sampling, specifically convenience 

sampling, through the distribution of a Google Form questionnaire. Data analysis 

was performed using the SEM-PLS method with the help of the SmartPLS 4 

application. The results showed that service quality had a positive and significant 

effect on purchase intention. In addition, service quality also had a positive and 

significant effect on customer satisfaction. Customer satisfaction had a positive and 

significant effect on purchase intention. Customer satisfaction was proven to 

significantly mediate the effect of service quality on purchase intention, so it can be 

concluded that improving service quality will increase customer satisfaction, which 

in turn will encourage increased purchase intention among consumers at Mochino 

Coffee Dampit. 

Keywords: service quality, customer satisfaction, purchase intention, Mochino 

Coffee Dampit. 
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