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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh harga, store 

atmosphere, dan customer experience terhadap loyalitas pelanggan pada Kafe Cozy 

Corner Malang. Penelitian ini menggunakan metode verifikatif dengan pendekatan 

kuantitatif. Data dikumpulkan melalui kuesioner yang dibagikan kepada 126 

responden yang telah mengunjungi Kafe Cozy Corner Malang, yang dipilih 

menggunakan teknik purposive sampling. Analisis data dilakukan menggunakan 

regresi linier berganda yang diolah dengan perangkat lunak SPSS 26 untuk menguji 

pengaruh parsial masing-masing variabel independen terhadap loyalitas pelanggan. 

Hasil penelitian menunjukkan bahwa harga berpengaruh positif dan signifikan 

terhadap loyalitas pelanggan, store atmosphere berpengaruh positif dan signifikan 

terhadap loyalitas pelanggan, dan customer experience berpengaruh positif dan 

signifikan terhadap loyalitas pelanggan. 

 

Kata Kunci: Harga, Store Atmosphere, Customer Experience, Loyalitas Pelanggan, 

Kafe 
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ABSTRACT 

This study aims to analyze the influence of price, store atmosphere, and 

customer experience on customer loyalty at Cozy Corner Café Malang. This 

research uses a verification method with a quantitative approach. Data were 

collected through questionnaires distributed to 126 respondents who had visited 

Cozy Corner Café Malang, selected using purposive sampling techniques. Data 

analysis was conducted using multiple linear regression processed with SPSS 26 

software to examine the partial effects of each independent variable on customer 

loyalty. The results of the study show that price has a positive and significant 

influence on customer loyalty, store atmosphere has a positive and significant 

influence on customer loyalty, and customer experience has a positive and 

significant influence on customer loyalty. 

 

Keywords: Price, Store Atmosphere, Customer Experience, Customer Loyalty, Café
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