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ABSTRACT
EVALUASI STRATEGI INFLUENCER MARKETING DALAM

MENINGKATKAN MINAT BERKUNJUNG EVENT JATIM PARK
HALLOWEEN SEASON 2025

Putri Maharani', R. Igbal Robbie?, Rinaldy Achmad Robert Fathoni?
Management Department, Universitas Muhammadiyah Malang, Indonesia

Corresponding E-mail: ptrmhranii@gmail.com

Abstract

This study aims to evaluate the effectiveness of the influencer marketing
strategy implementation in increasing visiting interest for. the Jatim Park
Halloween  Season 2025 event and provide recommendations for future
improvements. This research uses a descriptive qualitative method with a CIPP
(Context, Input, Process, Product) evaluation model. Data was collected through
in-depth interviews with 12 respondents, observation, and documentation. The
results indicate that the influencer marketing strategy is effective in building
massive brand awareness among Gen Z and Millennials. Although contextually
appropriate, there is a need for innovation in content formats to be more organic
and less brand-heavy. The study found that visiting interest is directly proportional
to the number of collaborating influencers. Recommendations are formulated using
the AIDA approach to bridge the gap between awareness and physical action (ticket

purchase).

Keywords — influencer marketing; intention to visit; CIPP model; AIDA; tourism

event
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ABSTRAK

EVALUASI STRATEGI INFLUENCER MARKETING DALAM
MENINGKATKAN MINAT BERKUNJUNG EVENT JATIM PARK
HALLOWEEN SEASON 2025

Putri Maharani', R. Igbal Robbie?, Rinaldy Achmad Robert Fathoni?
Management Department, Universitas Muhammadiyah Malang, Indonesia

Corresponding E-mail: ptrmhranii@gmail.com

Abstrak

Penelitian ini bertujuan untuk mengevaluasi efektivitas penerapan strategi
influencer marketing dalam meningkatkan minat berkunjung event Jatim Park
Halloween Season 2025 serta memberikan rekomendasi perbaikan di masa depan.
Penelitian ini menggunakan metode kualitatif deskriptif dengan model evaluasi
CIPP (Context, Input, Process, Product). Pengumpulan data dilakukan melalui
wawancara mendalam terhadap 12 responden, observasi, dan dokumentasi. Hasil
penelitian menunjukkan bahwa strategi influencer marketing efektif dalam
membangun brand awareness secara masif bagi generasi Z dan Milenial. Meskipun
secara konteks sudah tepat, ditemukan kebutuhan akan inovasi format konten agar
lebih organik dan tidak terlalu brand-heavy. Penelitian menemukan bahwa minat
berkunjung berbanding lurus dengan jumlah influencer yang bekerja sama.
Rekomendasi disusun menggunakan pendekatan AIDA untuk menjembatani

kesenjangan antara kesadaran dan tindakan fisik (pembelian tiket).

Kata kunci — influencer marketing; minat berkunjung; model CIPP; AIDA;

event pariwisata
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