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ABSTRACT
The Effect of Store Atmosphere on Customer Revisit Intention
With Customer Satisfaction as a Mediator
(Study at Café Tenthirty, Dau Branch)

Audilla Julia Diva
Department of Management, FEB UMM
E-mail: audillajuliadiva@gmail.com

This study aims to determine the effect of store atmosphere on revisit intention, with
customer satisfaction as a mediating variable at the Tenthirty Café, Dau branch.
The study employed explanatory research with a quantitative approach and
accidental non-probability sampling technique. Data were collected through
questionnaires and analyzed using the scale range method and path analysis with
IBM SPSS Statistics 26. The results indicate that store atmosphere and customer
satisfaction have a positive and significant effect on revisit intention. Store
atmosphere also has a positive and significant effect on customer satisfaction.
Furthermore, customer satisfaction has been shown to mediate the effect of store
atmosphere on revisit intention. These findings confirm that well-managed store
atmosphere can. increase satisfaction and encourage customers to revisit the
Tenthirty Café, Dau branch.

Keywords: Store Atmosphere, Customer Satisfaction, Revisit Intention
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ABSTRAK

Pengaruh Store Atmosphere terhadap Niat Berkunjung Ulang Pelanggan dengan
Kepuasan Pelanggan sebagai Mediasi
(Studi pada café Tenthirty cabang Dau)

Audilla Julia Diva
Program Studi Manajemen, FEB UMM
E-mail: audillajuliadiva@gmail.com

Penelitian ini bertujuan untuk mengetahui pengaruh store atmosphere terhadap niat
berkunjung ulang dengan kepuasan pelanggan sebagai variabel mediasi pada café
Tenthirty cabang Dau. Penelitian menggunakan metode explanatory research
dengan pendekatan kuantitatif serta teknik non-probability sampling jenis
accidental sampling. Data- dikumpulkan melalui kuesioner dan dianalisis
menggunakan metode rentang skala serta analisis jalur dengan IBM SPSS Statistics
26. Hasil penelitian menunjukkan bahwa store atmosphere dan kepuasan pelanggan
berpengaruh positif dan. signifikan terhadap niat berkunjung ulang. Store
atmosphere juga berpengaruh positif dan signifikan terhadap kepuasan pelanggan.
Selain itu, kepuasan pelanggan terbukti memediasi pengaruh store atmosphere
terhadap niat berkunjung ulang. Temuan ini menegaskan bahwa pengelolaan store
atmosphere yang baik mampu meningkatkan kepuasan serta mendorong pelanggan
untuk berkunjung kembali ke Kafe Tenthirty cabang Dau.

Kata kunci: Store Atmosphere, Kepuasan Pelanggan, Niat Berkunjung Ulang

Vi
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