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ABSTRAK

Tujuan penelitian ini untuk menguji dan menganalisis pengaruh Iklan, Citra
Merek dan Harga Terhadap Keputusan Pembelian. Populasi pada penelitian ini
adalah seseorang yang membeli smartphone vivo di Kota Malang, dengan sampel
yang digunakan sebanyak 160 responden. Karakteristik responden vyaitu
responden yang pertama kali membeli smartphone vivo, responden minimal usia
17 hingga 45 keatas, responden yang pernah melihat salah satu iklan yang pernah
diperankan artis ternama. Teknik sampling menggunakan systematic random
sampling. Penelitian ini dilakukan pada bulan Juli 2023 dengan menyebarkan
kuesioner online melalui googleform. Teknik analisis data menggunakan regresi
linear berganda, uji t, dan uji dominan. Hasil penelitian ini menyimpulkan bahwa
Iklan, Citra Merek dan Harga berpengaruh positif dan signifikan terhadap
Keputusan Pembelian. Iklan berpengaruh dominan terhadap Keputusan
Pembelian.

Kata Kunci: Iklan, Citra Merek, Harga dan Keputusan Pembelian.
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THE EFFECT OF ADVERTISING, BRAND IMAGE AND PRICE ON
PURCHASE DECISIONS
(Study on Vivo Smartphone Consumer in Malang City)
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ABSTRACT

The purpose of this study was to test and analyze the effect of advertising, brand
image and price on purchasing decisions. The population in this study is someone
who buys a Vivo smartphone in Malang City, with a sample of 160 respondents.
The characteristics of the respondents are respondents who- first bought a Vivo
smartphone, respondents who are at least 17 to 45 and older, respondents who
have seen an advertisement that has been played by a famous artist. The sampling
technique uses systematic random sampling. This research was conducted in July
2023 by distributing - online - questionnaires via Googleform. Data analysis
techniques using multiple linear regression, t test, and dominant test. The results
of this study conclude that advertising, brand image and price have a positive and
significant effect on purchasing decisions. Advertising has a dominant effect on
purchasing decisions.

Keywords: Advertising, Brand Image, Price and Purchase Decision
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