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THE EFFECT OF PRODUCT INNOVATION, BRAND AWARENESS,
AND PROMOTION ON CONSUMER PURCHASE DECISIONS AT
AYAM GORENG BUDEE RESTAURANT IN MALANG CITY

M. Rafli Ariadarma
Management Study Program Faculty
Of Economic and Business University
Muhammadiyah Malang
JI. Raya Tlogomas No. 246 Malang
Email : mhmmdrd4fli@gmail.com

ABSTRACT

The purpose of this study is to determine the partial and simultaneous effects of
product innovation, brand awareness, and promotion on consumer purchase
decisions at Ayam Goreng Budee Restaurant in Malang City. This research is
categorized as explanatory research. The sample consisted of 100 respondents, who
were consumers that had previously made purchases at Ayam Goreng Budee. The
sampling technique used in this study was accidental sampling. Data sources were
obtained from both primary data (through observation, interviews, and
questionnaire distribution) and secondary data. The data analysis technique
employed was multiple linear regression analysis using SPSS Statistics version 25.
The results of the study indicate that product innovation, brand awareness, and
promotion have a positive and significant effect, both partially and simultaneously,
on consumer purchase decisions. Among these variables, product innovation was
found to have the most dominant influence on purchase decisions.

Keywords : product innovation, brand awareness, promotion, purchase decision
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ABSTRAK

Tujuan dari penelitian ini untuk mengetahui pengaruh inovasi produk, brand
awareness, dan promosi secara parsial dan simultan terhadap keputusan pembelian
pada konsumen Rumah Makan Ayam Goreng Budee Kota Malang. Jenis penelitian
yang digunakan adalah jenis explanatory research. Jumlah sampel menggunakan
100 responden. Responden pada penelitian ini merupakan konsumen yang pernah
melakukan pembelian pada Rumah Makan Ayam Goreng Budee. Teknik
pengambilan sampel pada penelitian ini menggunakan accidental sampling.
Sumber data dalam penelitian ini diperoleh dari data primer (hasil observasi,
wawancara, penyebaran kuesioner) dan data sekunder. Teknik analisis data
menggunakan analisis regresi linier berganda dengan menggunakan bantuan
software SPSS Statistics versi 25. Hasil penelitian menunjukkan bahwa inovasi
produk, brand awareness, dan promosi berpengaruh positif dan signifikan secara
parsial maupun simultan terhadap keputusan pembelian konsumen dan variabel
yang dominan berpengaruh terhadap keputusan pembelian adalah inovasi produk.

Kata Kunci : inovasi produk, brand awareness, promosi, keputusan pembelian
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