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PENGARUH IKLAN DAN E-SERVICE QUALITY TERHADAP
KEPUTUSAN PEMBELIAN TIKET PESAWAT SECARA ONLINE
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Abstrak

Tujuan dari penelitian ini yaitu untuk mengetahui iklan, e-service quality dan
keputusan pembelian tiket pesawat secara online, pengaruh iklan terhadap
keputusan pembelian, pengaruh e-service quality terhadap keputusan pembelian
dan diantara iklan dan e-service quality yang paling berpengaruh terhadap
keputusan pembelian. Jenis penelitian yang digunakan dalam penelitian ini adalah
explanatory research, dengan populasi yang digunakan dalam penelitian ini adalah
konsumen yang membeli tiket pesawat secara online pada e-commerce Traveloka,
dengan jumlah sampel sebanyak 100 responden. Teknik analisis data menggunakan
analisis regresi linier berganda. Hasil analisis menunjukkan iklan masuk dalam
kategori baik, E-service quality baik dan keputusan pembelian tiket pesawat secara
online pada e-commerce Traveloka mantap/yakin. Iklan berpengaruh terhadap
keputusan pembelian tiket pesawat secara online pada e-commerce Traveloka. E-
service quality berpengaruh terhadap keputusan pembelian tiket pesawat secara
online pada e-commerce Traveloka dan e-service quality paling berpengaruh
terhadap keputusan pembelian tiket pesawat secara online pada e-commerce
Traveloka.

Kata Kunci: Iklan, E-Service Quality dan Keputusan Pembelian
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THE INFLUENCE OF ADVERTISING AND E-SERVICE QUALITY ON
PURCHASING DECISIONS FOR ONLINE FLIGHT TICKETS ON E-
COMMERCE TRAVELOKA

Reynaldi Agung Prasetyo !, Jihadi’, Sandra Irawati’
123 Management Study Program, Faculty of Economics and Business, University
of Muhammadiyah Malang, Indonesia
E-mail yang sesuai: reynaldip062@gmail.com

Abstract

The purpose of this study is to determine advertising, e-service quality and online
flight ticket purchase decisions, the influence of advertising on purchasing
decisions, the influence of e-service quality on purchasing decisions and between
advertising and e-service quality which has the most influence on purchasing
decisions. The type of research used in this study is explanatory research, with the
population used in this study being consumers who buy flight tickets online on the
Traveloka e-commerce, with a sample size of 100 respondents. The data analysis
technique uses multiple linear regression analysis. The results of the analysis show
that advertising is in the good category, good e-service quality and the decision to
purchase flight tickets online on the Traveloka e-commerce is steady/confident.
Advertising has an effect on the decision to purchase flight tickets online on the
Traveloka e-commerce. E-service quality has an effect on the decision to purchase
[light tickets online on the Traveloka e-commerce and e-service quality has the most
influence on the decision to purchase flight tickets online on the Traveloka e-
commerce.

Keywords: Advertising, E-Service Quality and Purchase Decisions
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