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ABSTRAK 

Tujuan dari penelitian ini untuk mengetahui dan menganalisis pengaruh labelisasi 

halal dan green product terhadap keputusan pembelian produk makanan dan 

minuman bagi masyarakat kota Malang. Populasi pada penelitian ini adalah 

konsumen makanan dan minuman yang jumlahnya tidak diketahui secara pasti dan 

teknik sampel yang digunakan adalah purposive sampling dengan jumlah sampel 

sebanyak 384 responden. Metode analisis data menggunakan regresi linier 

berganda, koefisien determinasi dan uji t. Nilai koefisien determinasi (R2 ) 

diperoleh sebesar 0,793 atau bila dipresentasikan maka 79,3% variabel labelisasi 

halal dan green product secara simultan berpengaruh terhadap keputusan pembelian 

produk makanan dan minuman masyarakat kota Malang. Hasil menunjukkan bahwa 

variabel labelisasi halal memiliki pengaruh terhadap keputusan pembelian produk 

makanan dan minuman masyarakat kota Malang. Variabel green product memiliki 

pengaruh terhadap keputusan pembelian produk makanan dan minuman masyarakat 

kota Malang. 

 

Kata Kunci : Labelisasi Halal, Green product, Keputusan Pembelian 
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ABSTACT 

The purpose of this study was to determine and analyze the influence of halal and 

green product labeling on purchasing decisions for food and beverage products for 

the people of Malang city. The population in this study were food and beverage 

consumers whose number was not known with certainty and the sampling technique 

used was purposive sampling with a sample size of 384 respondents. The data 

analysis method used multiple linear regression, coefficient of determination and t-

test. The coefficient of determination (R2) value was obtained at 0.793 or when 

presented, 79.3% of the halal and green product labeling variables simultaneously 

influenced the purchasing decisions for food and beverage products for the people 

of Malang city. The results showed that the halal labeling variable had an influence 

on the purchasing decisions for food and beverage products for the people of 

Malang city. The green product variable had an influence on the purchasing 

decisions for food and beverage products for the people of Malang city. 

 

Keywords: Halal Labeling, Green product,buying decision 
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