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ABSTRACT

This research was conducted to examine the effect of product quality on
purchase interest with social media promotion as a moderation for buyers of
second-hand clothes. Data were collected using a questionnaire involving 96
respondents who had purchased clothing at MegaStore. The sampling technique
used was purposive sampling, with respondents selected randomly. Multiple
linear regression analysis was used to see the effect of independent variables on
the dependent variable. The results indicate that product quality has a positive
effect on purchase interest, while social media promotion has a negative effect,
and media promotion does not moderate the relationship between product quality
and purchase interest. The better the quality of the products offered, the higher
the buying interest, and conversely, the more aggressive the media promotions
are, it does not mean that consumers become maore interested in buying, and
social media does not play a role in strengthening the product quality against
buying interest. This finding provides insights for thrift business practitioners in
optimizing product quality. This research also adds to the literature on consumer
behavior in the thrift sector.
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ABSTRAK

Penelitian ini dilakukan untuk mengkaji pengaruh kualitas produk terhadap
minat beli dengan promosi sosial media sebagai moderasi pada pembeli pakaian bekas.
Data dikumpulkan dengan kuesioner yang melibatkan 96 responden yang pernah
membeli pakaian di MegaStore. Teknik sampling yang dipakai ialah purposive
sampling, dengan responden dipilih secara acak. Analisis regresi linear berganda
digunakan untuk melihat pengaruh variabel independen terhadap variabel dependen.
Bahwa menunjukkan kualitas produk berpengaruh positif terhadap minat beli,
sementara promosi media sosial berpengaruh negative dan promosi media tidak
memaoderasi kualitas produk terhadap minat beli. Semakin baik kualitas produk yang
diberikan, semakin tinggi-minat beli, dan sebaliknya, promosi media semakin gencar
promosi dilakukan, tidak berarti konsumen jadi lebih tertarik untuk membeli, dan
media sosial tidak berperan dalam memperkuat kualitas produk terhadap minat beli.
Temuan ini memberi wawasan bahwasanya bagi pelaku bisnis usaha thrift dalam
mengoptimalkan kualitas produk. Penelitian ini juga menambah literatur perilaku

konsumen di sektor thrift.

Kata kunci: kualitas produk, minat beli, promosi media sosial
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