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Perkembangan teknologi digital telah mendorong transformasi dakwah Islam ke 

ranah media sosial, termasuk dalam hal edukasi gaya hidup islami. Salah satu 

fenomena yang muncul adalah meningkatnya peran akun Instagram @halalcorner 

sebagai sumber informasi dan edukasi seputar kehalalan produk serta praktik hidup 

Islami di era digital. Namun, maraknya penyebaran informasi tersebut belum 

banyak dikaji secara ilmiah, khususnya terkait bagaimana konstruksi isi pesan 

edukasi gaya hidup islami disampaikan kepada publik. Permasalahan dalam 

penelitian ini dirumuskan sebagai: bagaimana isi pesan edukasi gaya hidup islami 

yang disampaikan melalui unggahan pada akun Instagram @halalcorner. Penelitian 

ini bertujuan untuk menganalisis konten unggahan akun @halalcorner dalam 

menyampaikan pesan-pesan edukasi gaya hidup islami, dengan fokus pada tiga 

tema utama: konsumsi produk halal, gaya hidup Islami sehari-hari, dan edukasi 

sertifikasi halal. Metode yang digunakan adalah analisis isi kuantitatif dengan 

pendekatan deskriptif, mengacu pada analisis manifest content melalui karakteristik 

edukasi yaitu tips dan trik. Data diperoleh dari 12 unggahan selama periode 1–31 

Mei 2025 yang memenuhi kriteria edukatif. Hasil penelitian menunjukkan bahwa 

isi pesan edukatif dalam akun @halalcorner dikemas secara visual, informatif, dan 

mudah diakses oleh masyarakat digital. Karakteristik edukasi didominasi oleh 

konten bertipe tips dan informatif yang bersifat praktis. Akun ini terbukti mampu 

menjadi saluran dakwah nonformal yang adaptif terhadap kebutuhan literasi halal 

masyarakat urban Muslim, sekaligus menjembatani edukasi syariah dengan 

dinamika budaya media sosial. 

Kata Kunci: edukasi, gaya hidup Islami, Instagram, analisis isi, dakwah digital 
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ABSTRACT 

 

 

The development of digital technology has encouraged the transformation of 

Islamic da'wah into the realm of social media, including in terms of Islamic lifestyle 

education. One of the phenomena that has emerged is the increasing role of 

@halalcorner Instagram accounts as a source of information and education about 

halal products and Islamic life practices in the digital era. However, the rampant 

dissemination of information has not been widely studied scientifically, especially 

related to how the construction of the content of Islamic lifestyle educational 

messages is conveyed to the public. The problem in this study is formulated as: how 

is the content of the Islamic lifestyle education message conveyed through uploads 

on @halalcorner's Instagram account. This study aims to analyze the content of 

@halalcorner account uploads in conveying Islamic lifestyle education messages, 

focusing on three main themes: halal product consumption, daily Islamic lifestyle, 

and halal certification education. The method used is quantitative content analysis 

with a descriptive approach, referring to the analysis of manifest content through 

educational characteristics, namely tips and tricks. Data was obtained from 12 

uploads during the period 1–31 May 2025 that met the educational criteria. The 

results of the study show that the content of educational messages in @halalcorner 

account is packaged visually, informatively, and easily accessible by the digital 

community. The characteristics of education are dominated by tips and informative 

content that is practical. This account has proven to be able to become a non-formal 

da'wah channel that is adaptive to the halal literacy needs of urban Muslims, while 

bridging sharia education with the dynamics of social media culture. 

Keywords: education, Islamic lifestyle, Instagram, content analysis, digital da'wah 
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