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THE INFLUENCE OF LIVE STREAMING AND AFFILIATE
MARKETING ON THE DECISION TO PURCHASE PVN BRAND SHOES
ON SHOPEE WITH CONSUMER TRUST AS A MEDIATOR

Sawang Ulan Zulia Candra
Department Of Management, FEB UMM

E-mail: sawangulanzuliacandra@gmail.com

ABSTRACT

This study was conducted to determine and analyze the influence of live streaming and
affiliate marketing on purchasing decisions for PVN brand shoes on the Shopee platform, with
consumer trust as a mediating variable. The population in this study were customers who were
followers of the official PVN store on the Shopee e-commerce. The research method used was
quantitative with a purposive sampling technique on 100 respondents. Data collection was
carried out through questionnaires and analyzed using a scale range and Smart PLS 4.0. The
results showed that live streaming and affiliate marketing had a positive and significant effect
on purchasing decisions. consumer trust was also shown to have a positive and significant effect
on purchasing decisions. However, consumer trust was unable to mediate the influence of live
streaming on purchasing decisions. Conversely, consumer trust was able to mediate the influence

of affiliate marketing on purchasing decisions.

Keywords: live streaming, affiliatte marketing, purchasing decisions, consumer trust.
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ABSTRAK

Penelitian in1 dilakukan untuk mengetahui dan menganalisis pengaruh live streaming dan
affiliate marketing terhadap keputusan pembelian sepatu merek PVN di platform Shopee, dengan
kepercayaan konsumen sebagai variabel mediasi. Populasi pada penelitian ini adalah pelanggan
yang menjadi pengikut toko resmi PVN di e-commerce shopee. Metode penelitian yang
digunakan adalah kuantitatif dengan teknik purposive sampling pada 100 responden.
Pengumpulan data dilakukan melalui kuesioner dan dianalisis menggunakan rentang skala serta
Smart PLS 4.0. Hasil penelitian menunjukkan bahwa live streaming dan affiliate marketing
berpengaruh positif dan signifikan terhadap keputusan pembelian. kepercayaan konsumen juga
terbukti berpengaruh positif dan signifikan terhadap keputusan pembelian. Namun, kepercayaan
konsumen tidak mampu memediasi pengaruh live streaming terhadap keputusan pembelian.
Sebaliknya, kepercayaan konsumen mampu memediasi pengaruh affiliate marketing terhadap

keputusan pembelian.

Kata kunci: live streaming, affiliatte marketing, keputusan pembelian, kepercayaan konsumen.
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