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ABSTRAK 

Tujuan penelitian untuk mengetahui pengaruh sikap, norma subyektif, kontrol 

perilaku terhadap minat beli majalah berbahasa jawa “Panjebar Semangat” di Desa 

Klakah Kabupaten Lumajang. Obyek dan populasi penelitian merupakan warga Desa 

Klakah, Kabupaten Lumajang. Teknik pengambilan sampel menggunakan non 

probability sampling dengan purposive sampling karena tidak diketahui jumlahnya. 

Jenis penelitian ini adalah kuantitatif dalam skala numerik atau angka. Metode 

pengumpulan data menggunakan kuesioner dan diuji dengan teknik analisis regresi 

linear berganda menggunakan alat uji IBM SPSS 27. Kesimpulannya adalah sikap, 

norma subyektif, dan kontrol perilaku berpengaruh positif dan signifikan terhadap 

minat beli majalah panjebar semangat. Hasil penelitian diharapkan memberikan 

gambaran pemecahan masalah muatan topik yang menarik bagi perusahaan, serta terus 

melestarikan warisan kebudayaan daerah.  

Kata Kunci: Sikap, Kontrol Perilaku, Norma Subyektif 
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ANALYSIS OF THE INFLUENCE OF ATTITUDE, SUBJECTIVE NORMS AND 

BEHAVIORAL CONTROL ON BUYING INTEREST IN JAVANESE 

LANGUAGE MAGAZINE “PANJEBAR SEMANGAT” IN KLAKAH VILLAGE, 

LUMAJANG REGENCY  

 

Fiqri Aditya Apriliansyah  

 

Department of Management, Faculty of Economics and Business, University 

of Muhammadiyah Malang 

ivanadit789@gmail.com 

ABSTRACT 

The purpose of this study was to determine the influence of attitudes, subjective 

norms, and behavioral control on the purchase intention of the Javanese language 

magazine “Panjebar Semangat” in Klakah Village, Lumajang Regency. The research 

object and population were residents of Klakah Village, Lumajang Regency. The 

sampling technique used non-probability sampling with purposive sampling because 

the number was unknown. This type of research is quantitative in a numerical or 

number scale. The data collection method used a questionnaire and was tested with 

multiple linear regression analysis techniques using the IBM SPSS 27 test tool. The 

conclusion is that attitudes, subjective norms, and behavioral control have a positive 

and significant effect on the purchase intention of the Panjebar Semangat magazine. 

The results of this study are expected to provide an overview of problem solving for 

interesting topic content for companies, as well as continuing to preserve regional 

cultural heritage. 

Keywords: Attitude, Behavioral Control, Subjective Norm
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