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ABSTRAK

Safira Choirunnisa, 2025. Analisis Ekonomi Kreatif Berbasis Digital: Tinjauan
Literature Review. Program Studi Ekonomi Pembangunan, Fakultas Ekonomi dan
Bisnis, Universitas Muhammadiyah Malang, Pembimbing: (1) Assoc. Prof. Dr. Sri
Budi Cantika Yuli, SE., MM, (I1) Muhammad Sri Wahyudi, S.E., M.E., Ph.D.

Penelitian ini menganalisis dinamika penelitian ekonomi kreatif berbasis digital
melalui pendekatan tinjauan literature review. Dengan menggunakan data dari
berbagai publikasi ilmiah, yang bersumber pada scopus, penelitian ini
mengidentifikasi tren, pola kolaborasi, serta peta tematik yang berkembang dalam
studi ekonomi kreatif digital. Hasil menunjukkan peningkatan signifikan dalam
jumlah penelitian terkait, dengan fokus utama pada inovasi digital, kewirausahaan,
serta kebijakan ekonomi kreatif. Peta tematik mengungkapkan bahwa topik-topik
seperti digitalisasi, platform ekonomi berbasis teknologi, dan strategi pemasaran
digital menjadi pusat perhatian. Penelitian ini berkontribusi dalam memahami arah
pengembangan ekonomi kreatif digital di era transformasi digital. Temuan ini
diharapkan dapat menjadi landasan bagi kebijakan pemerintah dan strategi bisnis

dalam mengoptimalkan potensi ekonomi kreatif berbasis digital.

Kata Kunci: Digitalisasi, Ekonomi Kreatif Berbasis Digital, Literature Review,

Scopus.



ABSTRACT

Safira Choirunnisa, 2025. The Dynamics of Digital-Based Creative Economy
Research: A Literature Review. Development Economics Program, Faculty of
Economics and Business, Universitas Muhammadiyah Malang. Supervisors: ()
Assoc. Prof. Dr. Sri Budi Cantika Yuli, S.E., M.M., (II) Muhammad Sri Wahyudi,
S.E., M.E., Ph.D.

This study explores the dynamics of research on the digital-based creative economy
through a systematic literature review approach. Drawing on scientific publications
indexed in Scopus, the analysis identifies emerging trends, collaboration patterns,
and thematic developments within the field. The findings indicate a significant
increase in related studies, with a predominant focus on digital innovation,
entrepreneurship, and creative economy policies. The thematic mapping highlights
key topics such as digitalization, technology-driven economic platforms, and digital
marketing strategies as areas of growing scholarly attention. This study contributes
to a deeper understanding of the development trajectory of the digital creative
economy in the era of digital transformation. The insights generated are expected
to provide a foundation for government policymaking and business strategies aimed

at optimizing the potential of the digital-based creative economy.

Keywords: Digitalization, Digital-Based Creative Economy, Literature Review,

Scopus.
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