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ABSTRAK

ABSTRAK

Reyno Radianto Gitoyo, 2025, 202010360311074, Universitas Muhammadiyah Malang, Fakultas
Timu Sosial dan llmu Politik, Program Studi Hubungan Internasional, Analisa Partisipasi MNC
Dalam Mendukung SDG 12: Studi Kasus Pada Slogan Starbucks “Caring For Our Planet & Our
People” Di Amerika Serikat, Dosen Pembimbing: Azza Bimantara, M.A.

Penelitian ini bertujuan untuk menganalisa partisipasi dan upaya Starbucks dalam mendukung agenda
enviromental sustainability di Amerika Serikat. Di dalam penelitian ini, penulis mengumpulkan data
dengan kajian literatur dan Green theory sebagai kerangka analisa. Adapun hasil yang ditemukan ialah
Starbucks mempromosikan inisiatif pelestarian lingkungan di Amerika Serikat dengan berkonsentrasi
pada tiga variabel utama: keberlanjutan, ckosentrisme, hubungan antar negara. Starbucks telah
menunjukkan dedikasi yang kuat untuk meminimalkan limbah plastik melalui inisiatif inovatif seperti
daur ulang, penutup tanpa sedotan, dan kemasan yang berkelanjutan. Inisiatif keberlanjutan perusahaan
juga mencakup reformasi struktural yang menggabungkan prinsip-prinsip lingkungan, ekonomi, dan
sosial. Selain itu, Starbucks mengalokasikan sumber daya untuk teknologi ramah lingkungan, terutama
melalui inisiatif energi terbarukan, sambil mempromosikan kesadaran lingkungan melalui edukasi
pelanggan dan upaya mitigasi limbah makanan. Namun, mereka harus tetap berhati-hati terhadap potensi
ancaman greenwashing. Slogan Starbucks, “Caring for Our Planet & Our People,” menandakan
komitmennya terhadap Tujuan Pembangunan Berkelanjutan (Sustainable Development Goal) ke-12
tentang konsumsi dan produksi yang bertanggung jawab.

Kata Kunci: Starbucks, Keberlanjutan, Teori Hijau

Malang, 7 Maret 2025

Menyetujui,
Pembimbing, Peneliti,
Azza Bimantara, M.A. Reyn ianto Gitoyo
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ABSTRACT

ABSTRACT

Reyno Radianto Gitoyo, 2025, 20201036031 1074, University of Muhammadiyah Malang, Faculty
of Social and Political Science, International Relation Study Program, Analisa Kontribusi MNC

Dalam Mendukung SDG 12: Studi Kasus Pada Slogan Starbucks “Caring For Our Planet & Our
People” Advisor: Azza Bimantara, M.A.

The purpose of this study is to evaluate Starbucks' efforts and participation to the US environmental
sustainability agenda. In this research, the author collected data via literature review and Green theory
as an analytical framework. The conclusions revealed are that Starbucks promotes environmental
sustainability activities in the United States by focused on three primary variables: sustainability,
ecosentrism, and relation between country. Starbucks has showed a great focus to eliminating plastic
waste with innovative efforts such as the Recycle, strawless closures, and ecological packaging. The
company's sustainability activities also involve structural modifications that include environmental,
economic, and social considerations. In addition, Starbucks invests resources to green technologies,
primarily through renewable energy initiatives, while promoting environmental consciousness through
consumer education and food waste prevention measures. However, they must remain aware of the
possible threat of greenwashing. Starbucks' motto, “Caring for Our Planet & Our People,” symbolizes
their commitment to the 12th Sustainable Development Goal on responsible consumption and
production.

Kata Kunci: Starbucks, Sustainability, Green Theory

Malang, 7 March 2025

Approved,
Advisor, Researcher,
Azza Bimantara, M.A. Reyno Radianto Gitoyo
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