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ABSTRAK 

ANALISIS PENGARUH BAURAN PEMASARAN (MARKETING MIX) 

PADA PELAYANAN SWAMEDIKASI TERHADAP KEPUTUSAN 

PEMBELIAN DI APOTEK SUKUN FARMA KOTA MALANG 

Siti Nurkholifah ; Apt. Mutiara Titani. S.Farm., M.Sc. ; Apt.Irsan Fahmi 

Almuhtarihan, M.Farm.Klin. 

Program Studi Farmasi, Fakultas Ilmu Kesehatan 

Universitas Muhammadiyah Malang  

Latar Belakang : Baueran peemasaran biasanya diguenakan uentuek strateegi peemasaran 

dalam sueatue peeruesahaan. Namuen saat ini, fasilitas peelayanan keeseehatan juega 

meemeerluekan seebueah strateegi peereencanaan uentuek meempromosikan ataue meemasarkan 

sueatue produek barang ataue jasa yang meereeka miliki. Seehingga bisa teerciptanya 

loyalitas dari konsuemeen ataue peelanggan. Keepuetuesan peembeelian adalah komponeen 

peenting dalam peerilakue konsuemeen yang meenyeebabkan meereeka meembeeli barang ataue 

jasa, keepuetuesan ini dibueat oleeh konsuemeen teerleepas dari beerbagai faktor yang 

meempeengaruehi dan meemotivasi meereeka uentuek meembeeli barang ataue jasa teerseebuet. 

Keputusan pembelian dapat dipengaruhi dengan marketing mix. 

Tujuan : Uentuek meengeetahuei bagaimana peengarueh variabeel markeeting mix 7P 

(produect, pricee, placee, promotion, peeoplee, proceess, dan physical eevidancee) pada 

pelayanan swamedikasi teerhadap keepuetuesan peembeelian di Apoteek Suekuen Farma 

Kota Malang. 

Metode Penelitian : Penelitian ini merupakan penelitian kuantitatif bersifat 

deskripsi analitik dengan studi observasional dengan pendekatan cross sectional 

pada pasien atau pembeli obat swamedikasi di Apotek Sukun Farma Kota Malang. 

Analisis data menggunakan chi square. 

Hasil dan Kesimpulan : Produk (Sig 0,004), Tempat (Sig <0,001), Harga (Sig 

0,006), Fasilitas Fisik (Sig <0,01), Orang (Sig <0,01), Proses (Sig 0,008) 

berpengaruh secara signikansi terhadap variabel keputusan pembelian. Sedangkan 

pada variabel Promosi ( Sig 0,157) tidak berpengaruh secara signikansi terhadap 

variabel keputusan pembelian. 

Kata Kunci : Pelayanan Swamedikasi, Bauran Pemasaran, Keputusan Pembelian 
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ABSTRACT 

ANALYSIS OF THE EFFECT OF MARKETING MIX ON SELF-

MEDICATION SERVICES ON PURCHASING DECISIONS AT SUKUN 

FARMA PHARMACY IN MALANG CITY 

Siti Nurkholifah ; Apt. Mutiara Titani. S.Farm., M.Sc. ; Apt.Irsan Fahmi 

Almuhtarihan, M.Farm.Klin. 

Pharmacy Study Program, Faculty of Health Sciences 

University of Muhammadiyah Malang  

Background : Marketing mix is usually used to determine marketing strategies in 

a company. However, currently, health care facilities also need a planning strategy 

to determine how to promote or market a product or service they have. So that it 

can create loyalty from consumers or customers. Purchase retention is an important 

component in consumer behavior that causes them to buy goods or services, this 

retention is made by consumers regardless of various factors that influence and 

motivate them to determine to buy the goods or services. Purchasing decisions can 

be influenced by the marketing mix. 

Objective : To determine how the influence of the 7P marketing mix variables 

(product, price, place, promotion, person, process, and physical evidence) on self-

medication services on purchase retention at Sukun Farma Pharmacy, Malang City. 

Research Method : This research is a quantitative descriptive analytical research 

with an observational study with a cross-sectional approach on patients or buyers 

of self-medication drugs at Sukun Farma Pharmacy, Malang City. Data analysis 

using chi square. 

Results and Conclusions : Product (Sig 0.004), Place (Sig <0.001), Price (Sig 

0.006), Physical Facilities (Sig <0.01), People (Sig <0.01), Process (Sig 0.008) have 

a significant effect on the purchasing decision variable. While the Promotion 

variable (Sig 0.157) does not have a significant effect on the purchasing decision 

variable. 

Keywords : Self-medication Services, Marketing Mix, Purchasing Decisions  
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