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Abstrak
Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh brand image dan
brand awareness terhadap loyalitas pelanggan Followers Instagram Scarlett
Whitening. Jenis penelitian yang digunakan adalah kausalitas dengan pendekatan
kuantitatif menggunakan teknik purposive sampling. Pengumpulan data
menggunakan penyebaran kuesioner kepada 204 responden. Metode analisis yang
digunakan dalam penelitian ini adalah rentang skala dan regresi linier berganda
dengan software SPSS. Hasil penelitian inimenunjukkan bahwa brand image
masuk dalam kategori kuat, brand awareness masuk dalam kategori sadar, dan
loyalitas pelanggan masuk dalam katogori loyal. Brand image berpengaruh positif
dan signifikan terhadap loyalitas pelanggan, brand awareness berpengaruh positif
dan signifikan terhadap loyalitas pelanggan, dan brand image dan brand awareness
secara bersama-sama berpengaruh positif dan signifikan terhadap loyalitas

pelanggan.

Kata Kunci: Brand Image, Brand Awareness, Loyalitas Pelanggan
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THE INFLUENCE OF BRAND IMAGE AND BRAND AWARENESS ON
CUSTOMER LOYALTY OF SCARLETT WHITENING INSTAGRAM
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Nissa Safira Zuhrani
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Abstract
This study aims to determine and test the influence of brand image and brand
awareness on customer loyalty of Scarlett Whitening Instagram Followers. The type
of research used is causality with a quantitative approach using purposive sampling
technique. Data collection using guestionnaires to 204 respondents. The analysis
method used in this study-is the range of scales and multiple linear regression with
SPSS software. The results of this study indicate that brand image is in the strong
category, brand awareness is in the aware category, and customer loyalty is in the
loyal category. Brand image has a positive and significant effect on customer
loyalty, brand awareness has a positive and significant effect on customer loyalty,
and brand image and brand awareness together have a positive and significant

effect on customer loyalty.

Keywords: Brand Image, Brand Awareness, Customer Loyalty
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