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THE INFLUENCE OF PRICE AND PRODUCT QUALITY ON
CUSTOMER LOYALTY THROUGH CUSTOMER SATISFACTION
(Study on Consumers of Danuku Mart Bedugul)

Nandita Fatia Mahbubah
Management Department, University of Muhammadiyah Malang, Indonesia
Corresponding E-mail: nanditafathia08(@gmail.com

ABSTRACT

This research aims to analyze and determine the effect of price and product
quality on customer loyalty through customer satisfaction at Danuku Mart Bedugul
customers. The population in this research are Danuku Mart customers who have
consumed and have made purchases more than 2 times in the last 3 months. This
research uses a quantitative approach and data analysis is carried out using smartPLS
4. The research results show that price has a positive and significant effect on customer
loyalty, product quality has a positive and significant effect on customer loyalty, price
has a positive and significant effect on customer satisfaction, product quality has a
positive and significant effect on customer satisfaction, product customer satisfaction
has a positive and significant effect on customer loyalty, price has a negative and
significant effect on customer loyalty through customer satisfaction, product quality
has a positive and significant effect on customer loyalty through customer satisfaction.

Keywords: Price, Product Quality, Customer Loyalty, Customer Satisfaction
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PENGARUH HARGA DAN KUALITAS PRODUK TERHADAP
LOYALITAS PELANGGAN MELALUI KEPUASAN
PELANGGAN
(Studi pada Pelanggan Danuku Mart Bedugul)

Nandita Fatia Mahbubah
Program Studi Manajemen, Universitas Muhammadiyah Malang, Indonesia
E-mail: nanditafathia08(@gmail.com

ABSTRAK

Penelitian ini bertujuan untuk menganalisis dan mengetahui pengaruh harga
dan kualitas produk terhadap loyalitas pelanggan melalui kepuasan pelanggan pada
pelanggan Danuku Mart Bedugul. Populasi yang ada dalam penelitian ini adalah
pelanggan Danuku Mart yang telah melakukan mengkonsumsi dan telah melakukan
pembelian sebanyak lebih dari 2 kali dalam 3 bulan terakhir. Penelitian ini
menggunakan pendekatan kuantitatif dan analisis data dilakukan menggunakan
smartPLS 4. Hasil penelitian menunjukkan bahwa harga berpengaruh positif dan
signifikan terhadap loyalitas pelanggan, kualitas produk berpengaruh positif dan
signifikan terhadap loyalitas pelanggan, harga berpengaruh positif dan signifikan
terhadap kepuasan pelanggan, kualitas produk berpengaruh positif dan signifikan
terhadap kepuasan pelanggan, kepuasan pelanggan produk berpengaruh positif dan
signifikan terhadap loyalitas pelanggan, harga berpengaruh negatif dan signifikan
terhadap loyalitas pelanggan melalui kepuasan pelanggan, kualitas produk berpengaruh
positif dan signifikan terhadap loyalitas pelanggan melalui kepuasan pelanggan.

Kata kunci: Harga, Kualitas Produk, Loyalitas Pelanggan, Kepuasan Pelanggan

Vi
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