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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh kualitas produk dan ulasan produk
terhadap minat pembelian ulang pada thrift shop Mr&Mrs Jack. Populasi yang
digunakan dalam  penelitian ini merupakan konsumen yang sudah pernah
melakukan pembelian produk di thriftshop Mr&Mrs Jack. Dengan menggunakan
teknik Purposive Sampling, diperoleh sample sebanyak 140 responden. Metodeini
menggunakan regresi linier berganda dengan SPSS Versi 26. Hasil penelitian ini
menyimpulkan bahwa kualitas produk dan ulasan produk berpengaruh positif dan
signifikan terhadap minat pembelian ulang di thrift shop Mr&Mrs Jack. Selain itu,
berdasarkan uji dominan, Ulasan produk memiliki pengaruh dominan daripada

kualitas produk di thrift shop Mr&Mrs Jack dalam minat pembelian ulang.

Kata kunci: kualitas produk, ulasan produk, dan minat pembelian ulang
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ABSTRACT

This research aims to examine the influence of product quality and productreviews
on repurchase intention at the Mr&Mrs Jack thrift shop. The population used in
this research are consumers who have previously purchased products at the
Mr&Mrs Jack thriftshop. By using Purposive Sampling technique, a sample of140
respondents was obtained. This method uses multiple linear regression with SPSS
Version 26. The results of this study conclude that product quality and product
reviews have a positive and significant effect on repurchase interest at theMr&Mrs
Jack thrift shop. In addition, based on the dominant test, product reviews have a
dominant influence than product quality at the Mr&Mrs Jack thrift shop on

repurchase intention.

Keywords: product quality, product reviews and repeat purchase interest
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