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ABSTRAK

Lalu Satria BudiAji, 201810210311028, Faktor-Faktor Yang Mempengharui
Keputusan Pembelian Dan Kepuasan Konsumen Ombak Food Di Desa
Bonjeruk, Lombok Tengah. Dibawah bimbingan Prof. Dr. Ir. Rahayu
Relawati, M.M dan Fithri Mufriantie, S.P., M.P

UMKM Ombak Food adalah salah satu bisnis unggulan di Desa Bonjeruk yang
memasarkan produk makanan ringan sehat yang dibuat dari hasil holtikultura tanaman.
Adapun tujuan dari penelitian ini pertama, untuk mengetahui bagaimana inovasi produk,
harga, citra merek, dan kualitas- produk memengaruhi keputusan pembelian makanan
ringan Ombak Food. Kedua, bagaimana inovasi dan kualitas produk memengaruhi tingkat
kepuasan konsumen makanan ringan Ombak Food. Terakhir, bagaimana keputusan
pembelian memengaruhi kepuasan konsumen di Desa Bonjeruk, Lombok Tengah. Studi ini
dilakukan dari Desember 2023 hingga Januari 2024. Penelitian ini menggunakan teknik
analisis Structural Equation Modelling-Partial Least Square (SEM-PLS) adalah teknik
analisisnya. Hasil penelitian menunjukkan bahwa inovasi produk, harga produk, dan
kualitas produk sangat memengaruhi keputusan pembelian. Sementara itu citra merek tidak
memengaruhi keputusan pembelian. Sementara itu keputusan pembelian memiliki
hubungan yang kuat terhadap kepuasan konsumen makanan ringan Ombak Food.

Kata Kunci: Ombak Food, Keputusan Pembelian, Kepuasan Konsumen



ABSTRACT

Lalu Satria BudiAji, 201810210311028, Factors that influence purchasing
decisions and consumer satisfaction of Ombak Food in Bonjeruk Village,
Central Lombok. Under the guidance of Prof. Dr. Ir. Rahayu Relawati, M.M
and Fithri Mufriantie, S.P., M.P

Micro, Small and Medium Enterprises (MSMES) play an important and strategic role in
Indonesia's economic development; especially in Central Lombok Regency. MSMEs are
one of the leading sectors that are the pillars of the Indonesian economy. Bonjeruk Village
in Central Lombok Regency has many small and medium MSMEs. In the Sustainable Food
Home Area (KRPL), Ombak Food MSME is one of the 'leading businesses in Bonjeruk
Village. Healthy snacks made from horticultural crops are produced by the Ombak Food
company. Ombak Food businesses must continue to innovate and produce high-quality
products to meet customer needs and satisfaction due to intense competition for MSME
players in-Bonjeruk Village. So,-the objectives of this study are: To find out how product
innovation, price, brandimage, and product quality affect purchasing decisions for Ombak
Food snacks; how product innovation and quality affect the level of consumer satisfaction
of Ombak Food shacks; and how purchasing ‘'decisions affect consumer satisfaction 'in
Bonjeruk Village, Central Lombok. This study was conducted from December 2023 to
January 2024. This study used accedental type-non-probability sampling. Structural
Equation Modeling-Partial Least Square (SEM-PLS) was the analysis technique. The
results showed that brand image, product quality, and product innovation strongly
influence purchasing decisions. While ‘price "does not affect purchasing decisions.
Consumers are also strongly influenced by product innovation and quality. Meanwhile,
purchasing decisions have a strong relationship with consumer satisfaction for Ombak
Food snacks.

Keywords: Ombak Food, Purchase Decision, Consumer Satisfaction
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