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REUSABLE BAG SUPERINDO TLOGOMAS MALANG
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ABSTRAK
Penelitian ini bertujuan untuk menyelidiki pergeseran dari plastik sekali pakai
menuju solusi berkelanjutan, dengan fokus pada adopsi reusable bag di
lingkungan ritel, termasuk di supermarket Superindo. Langkah ini dipandang
penting dalam merangsang kesadaran masyarakat dan mendorong perubahan
perilaku konsumen menuju opsi yang lebih ramah lingkungan. Dengan demikian,
penelitian ini dilatar belakangi oleh urgensi untuk mencapai tujuan pembangunan
berkelanjutan, terutama SDG ke-12 tentang Responsible Consumption and
Production. Penelitian ini menggunakan pendekatan kuantitatif, teknik sampel
yang digunakan adalah purposive sampling dengan total sampel sebanyak 102
konsumen di Superindo Tlogomas Malang dengan menyebarkan kuesioner. Alat
analisis yang digunakan pada penelitian ini adalah analisis regresi berganda.
Penelitian ini menunjukkan bahwa sikap dan norma subjektif tidak berpengaruh
terhadap minat beli reusable bag, kontrol perilaku berpengaruh terhadap minat

beli reusable bag.

Kata Kunci : Sikap, Norma Subjektif, Kontrol Perilaku, Minat Beli, Reusable Bag
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THE INFLUENCE OF ATTITUDE, SUBJECTIVE NORMS, BEHAVIORAL KONTROL ON
BUYING INTEREST IN USING REUSABLE BAGS IN SUPERINDO TLOGOMAS MALANG

Management Study Program
Faculty of Economics and Business, University of Muhammadiyah Malang

Email: nurhabibah.ariyanti@gmail.com

ABSTRACT
This research aims to investigate the shift away from single-use plastics towards
sustainable solutions, focusing on the adoption of reusable bags in retail
environments, including Superindo supermarkets. This move is seen as important
in stimulating public awareness and encouraging consumer behavior change
towards more environmentally friendly options. Thus, this study is motivated by
the urgency to achieve sustainable development goals, especially the 12th SDG on
Responsible Consumption and Production. This study uses a quantitative
approach, the sample technique used is purposive sampling with a total sample of
102 consumers in Superindo Tlogomas Malang by distributing questionnaires.
The analytical tool used in this study is multiple regression analysis. This study
shows that attitudes and subjective norms have no effect on buying interest in

reusable bags, behavior kontrol affects buying interest in reusable bags.

Keywords: Attitude, Subjective Norms, Behavioral Kontrol, Purchase Intention,

Reusable Bag
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