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THE INFLUENCE OF PRODUCT QUALITY AND PRICE ON
PURCHASING DECISIONS WITH BRAND IMAGE AS A MEDIATOR
(Study on consumers of women wearing the hijab Buttonscraves in Malang Raya)
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ABSTRACT

This study aims to determine and analyze the effect of product quality, price, brand
image and purchasing decisions, the effect of product quality on purchasing
decisions, the effect of price on purchasing decisions, the influence of brand image
on purchasing decisions, the influence of product quality on brand image, the effect
of price on image brand, the influence of brand image mediates product quality and
price on purchasing decisions. This research is a type of quantitative research . This
research was conducted in Malang Raya with 160 respondents. This research uses
probability sampling technique with Systematic Random Sampling. Data collection
techniques using a questionnaire. The analysis tool uses SPSS 25. The results of
this study found that product quality has a positive and significant effect on
purchasing decisions, price has a positive and significant effect on purchasing
decisions, brand image has a positive and significant effect on purchasing decisions,
product quality has a positive and significant effect on brand image, Price has a
positive and significant effect on brand image, brand image mediates product
guality on purchasing decisions and brand image mediates price on purchasing
decisions.

Keywords: product quality, price, brand image, purchase desicion
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh kualitas
produk, harga, citra merek dan keputusan pembelian, pengaruh kualitas produk
terhadap keputusan pembelian, pengaruh harga terhadap keputusan pembelian,
pengaruh citra merek terhadap keputusan pembelian, pengaruh kualitas produk
terhadap citra merek, pengaruh harga terhadap citra merek,pengaruh citra merek
memediasi kualitas produk dan harga terhadap keputusan pembelian. Penelitian ini
merupakan jenis penelitian kuantitatif. Penelitian ini dilakukan di Malang Raya
dengan jumlah responden 160 orang. Penelitian ini menggunakan teknik
probability sampling dengan Systematic Random Sampling. Teknik pengambilan
data menggunakan kuisioner. Alat analisis menggunakan SPSS 25. Hasil penelitian
ini didapatkan bahwa kualitas produk berpengaruh positif dan signifikan terhadap
keputusan pembelian, harga berpengaruh positif dan signifikan terhadap keputusan
pembelian, citra merek berpengaruh positif dan signifikan terhadap keputusan
pembelian, kualitas produk berpengaruh positif dan signifikan terhadap citra merek,
harga berpengaruh positif dan signifikan terhadap citra merek, citra merek
memediasi kualitas produk terhadap keputusan pembelian dan citra merek
memediasi harga terhadap keputusan pembelian.

Kata kunci: kualitas produk, harga, citra merek, keputusan pembelian.
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