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ABSTRAK

Miftakhatul Marifah, 201910310311053, 2023. Peran Celebrity Endorsement Dalam
Meningkatkan Minat Pembelian Produk Skincare Ms Glow Studi Pada Klinik “MS GLOW”
J1.Guntur No.8 Oro-oro Dowo, Klojen, Malang. Pembimbing 1) Muhammad Hayat, M.A. 2)
Luluk Dwi Kumalasari, M.Si.

Produk kecantikan sudah sangat banyak bermunculan, hal ini tentu membuat pangsa
pasar semakin ketat dalam bersaing, produk skincare Ms. Glow menunjukkan eksistensinya di
persaingan. Salah satu cara perusahaan kecantikkan seperti produk Ms.Glow menyampaikan
komunikasi persuasif yaitu dengan cara iklan dan menggunakan celebrity, yang biasa dikenal
dengan istilah edorse. penggunaan celebrity sebagai endorser dipercaya dapat mempengaruhi
peningkatan minat beli konsumen dan kemudian dapat mendongkrak penjualan produk.
Penelitian ini menggunakan metode kualitatif dengan jenis penelitian fenomenologi serta
menggunakan teknik pengambilan subjek purposive sampling. Penelitian ini dilakukan di
J1.Guntur No.8 Oro-oro Dowo, Klojen, Malang dengan menggunakan analisis teori
Fenomenologi Alfred Schutz. Temuan dalam penelitian ini bahwa dari keenam subjek yang
telah diwawancarai oleh peneliti bahwa peran celebrity endorsement sangat berpengaruh dalam
meningkatkan minat pembelian. Hal ini dapat dilihat dari adamya rasa tertarik terhadap
pembawaan endorse celebrity, public speaking celebrity, beauty privilege, dan kepercayaan

konsumen terhadap celebrity yang ia percaya selama mengikuti di media sosial instagram.

Kata Kunci: Peran, Celebrity Endorsement, Minat Pmebelian, Skncare, Ms Glow
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ABSTRACT

Miftakhatul Marifah, 201910310311053, 2023. The Role of Celebrity Endorsement in
Increasing Interest in Purchasing Skincare Products Ms Glow Study at the "MS GLOW" Clinic
J1. Guntur No. 8 Oro-oro Dowo, Klojen, Malang. Advisor 1) Muhammad Hayat, M.A. 2) Luluk
Dwi Kumalasari, M.Sc.

Beauty products have sprung up a lot, this of course makes the market share even tighter
in competition, Ms. skincare products. Glow shows its existence in the competition. One of the
ways beauty companies such as Ms. Glow products convey persuasive communication is by
advertising and using celebrity, commonly known as endorsement. the use of celebrity as an
endorser is believed to influence increased consumer buying interest and then can boost product
sales. This study used a qualitative method with the type of phenomenological research and
used a purposive sampling technique. This research was conducted at JI. Guntur No. 8 Oro-oro
Dowo, Klojen, Malang by using the analysis of Alfred Schutz's phenomenological theory. The
findings in this study are that of the six subjects who have been interviewed by researchers that
the role of celebrity endorsements is very influential in increasing purchase intention. This can
be seen from Adamya's sense of interest in celebrity endorsement, public speaking celebrity,

beauty privilege, and consumer trust in celebrity which he believes while following on

Instagram social media.

Keywords: Role, Celebrity Endorsement, Purchase Interest, Skincare, Ms Glow
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