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PENGARUH LABEL HALAL DAN CITRA MEREK TERHADAP
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Nur Hanafi Akbar Habibi
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ABSTRAK

Tujuan penelitian untuk mengetahui pengaruh label halal dan citra merek
terhadap keputusan pembelian produk ice cream aice di Toko Madura Merjosari.
Penelitian ini menggunakan pendekatan kuantitatif dengan objek konsumen ice
cream aice di toko Madura Merjosari. Teknik pengumpulan data menggunakan
kuisioner yang telah diuji validitas dan reliabiltas. Teknik analisis data yang
digunakan untuk menjawab hipotesis penelitian ini adalah analisis regresi linier
berganda. Hasil penelitian ini menunjukkan bahwa secara simultan variabel
independen yakni label halal dan citra merek memberikan pengaruh terhadap
variabel dependen yakni keputusan pembelian. Sedangkan secara parsial variabel
label halal berpengaruh positif dan signifikan terhadap keputusan pembelian.
Variabel citra merek berpengaruh positif dan signifikan terhadap keputusan
pembelian.

Kata Kunci: Label Halal, Citra Merek, dan Keputusan Pembelian
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THE INFLUENCE OF THE HALAL LABEL AND BRAND IMAGE ON THE
DECISION TO PURCHASE AICE PRODUCTS AT THE MADURA
MERJOSARI STORE

Nur Hanafi Akbar Habibi

Management Study Program, Faculty of Economics and Business

University of Muhammadiyah Malang
Email: hanafiakbar698@gmail.com

ABSTRACT

The purpose of this study is to determine halal label and brand image on
purchasing decision for Aice ice cream products at the Madura Merjosari Store.
This research uses a quantitive approach with the object of Aice ice cream
consumers at the Madura Merjosari shop. The data collection technique uses a
questionnaire that has been tasted for validity and reability. The data analysis
technique used to answer this research hypothesis is multiple liner regression
analysis. The results of this research show that simultaneously the independent
variables, namely the halal label and brand image, have an influence on the
dependent variable, namely purchasing decisions. Meanwhile, partially the halal
label variable has a positive and significant effect on purchasing decisions. The
brand image variable has a positive and significant effect on purchasing
decisions.

Keywords: Halal label, Brand image, purchasing decisions
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