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ABSTRAK

Aisyah Intan Fakhmasari, 2024, 202010360311210, Universitas Muhammadiyah Malang,
Fakultas llmu Sosial dan Imu Politik, Program Studi Hubungan Internasional, Gastrodiplomasi

Korea Selatan Melalui Program Jinny’s Kitchen Season 1, Dosen Pembimbing: Shannaz Mutiara
Deniar, S.IP., M.A.

Penelitian ini mengkaj keberhasilan Korea Selatan dalam diplomasi budaya melalui fenomena Korean
Wave, khususnya melalui drama Korea dan musik K-pop, serta inisiatif untuk mempromosikan budaya
negara melalui gastrodiplomasi. Program Realuty Show Jinny's Kitchen menjadi contoh upaya
gastrodiplomasi yang memanfaatkan platform media digital untuk mempromosikan produk dan
makanan Korea. Penelitian ini menyoroti penggunaan selebritas terkemuka Korea Selatan, pembukaan
restoran di kota-kota yang belum familiar dengan masakan Korea, serta inovasi menu sebagai strategi
utama untuk menarik perhatian warga meksiko dan pemirsa global. Metode penelitian yang diguanakan
adalah deskriptif kualitatif dengan pendekatan studi literatur melalui working paper, jurnal, buku, dan
artikel terkait topik penelitian. Hasil dari penelitian menunjukkan bahwa kesuksesan Jimny's Kitchen
sebagai bentuk gastrodilomasi tercermin dari dampak positif dan pemerimaan pelangganan terhadap
budaya kuliner Korea di negara negara tersebut. Keberhasilan ini kemudian mendorong diadakannya

festival dan acara yang bertemakan Korea di Meksiko dimana makanan Korea sebagai daya tarik utama.

Kata kunci: Gastrodiplomasi, Reality Show Korea, Jinny’s Kitchen, Diplomasi Kuliner, Soft

Power.
Malang, 6 Juni 2024
Menyetujui,
Pembimbing, Peneliti,
Shannaz Mutiara Deniar, S.IP. M A Aisyah Intan Fakmasari
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ABSTRACT

Aisyah Intan Fakhmasari, 2024, 202010360311210, University of Muhammadiyah Malang,
Faculty of Social and Political Science, International Relation Study Program, South Korean
Gastrodiplomacy Through the Jinny's Kitchen Season 1 Program, Advisor: Shannaz Mutiara

Deniar,S,IP.M.A

This research examines South Korea's success in cultural diplomacy through the Korean Wave
phenomenon, especially through Korean dramas and K-pop music, as well as initiatives to promote the
country's culture through gastrodiplomacy. The Jinny's Kitchen reality show program is an example of
gastrodiplomacy efforts that utilize digital media platforms to promote Korean products and food. This
research highlights the use of prominent South Korean celebrities, opening restaurants in cuies
unfamiliar with Korean cuisine, and menu innovation as key strategies to attract the attention of
Mexicans and global audiences. The research method used is descriptive qualitative with a Inerature
study approach through working papers, journals, books and articles related to the research topic. The
results of the research show that Jinny's Kitchen's success as a Jorm of gastrodilomacy is reflected in
the positive impact and customer acceptance of Korean culinary culture in the country. This success
then encouraged the holding of Korean-themed Jestivals and events in Mexico where Korean food was

the main attraction.

Keywords:  Gastrodiplomacy, Korean Reality Show, Jinny's Kitchen, Culinary

Diplomacy, Soft Power.
Malang, 6 June 2024
Approved,
Advisor, Researcher,
.t
Shannaz Mutiara Deniar, S.IP. M A Aisyah Intan Fakhmasari
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